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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Kourken Studio 


of Pasadena, California 


KOURKEN RUZGERIAN 


... this one in 1941 ... this one in 1952 


and both were delivered in Gross Mounts 


Writes Kourken Ruzgerian: 


“When I first started using Gross styles, | am impressed by the fact 
mounts in 1941 | was attracted to that the older designs are still 
them because of their simplicity fine mountings.” 
of design and good taste. They 
seem to fit my style of photo- KOURKEN STUDIO 
graphy perfectly, whether the por- KOURKEN RUZGERIAN 
traits are of men or women. Pasadena, California 


‘Throughout the years | have used 
Gross mounts, their quality and 
workmanship have always been 
excellent. And even though Gross 
ee is always in the forefront with new 
calling list, write us for 
information in detail 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 










Where CHARACTER counts 





choose Ansco Indiatone! 


YOULL find an unmatched 


combination of qualities in 




























Ansco Indiatone that help 
put more character into yout 


hnished portraits. 


Long noted for its subtle 
warmth and richness, the im- 
proved Indiatone emulsion 
stands unequalled among fine 
enlarging papers for its long- 
scale gradation and its extreme 
exposure-development  lati- 
tude. No other paper gives such 
gratifying response to develop- 
ing and toning manipulations, 
including the easily used Ansco 


Liquid Flemish Toner. 


Kind out how much character 
this fine paper can add to your 
work by getting thoroughly 
familar with the improved 
Ansco Indiatone! ANSCO, 


Binghamton, N. Y. A Division Ask for 


of General Aniline & Film Cor- 


prt. “Prom Resch ANSCO INDIATONE 
| PAPER 
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Flashed by Elizabeth Menzies, Princeton, New Jerse 


CIRCUS EMOTIONS 


General Electric Photoflash catches candid reactions to circus act 


Completely unrehearsed, this flash shot pictures the variety of emo- 
tions produced in a group of youngsters by a thrilling circus act. 


Photographer Elizabeth Menzies of Princeton, New Jersey was 
on hand with her camera—had her eye on the children—and 
when the moment came, she got the picture with G-E Photoflash. 


For shots any time, anywhere, G-E Photoflash bulbs can 
give the light you need. Use ‘em with imagination and 


vet the picture you want! 

Remember, there's a G-E. lamp for every photoeraphic purpose 
£4 

No. 6 


GENERAL@@ ELECTRIC = 
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Our Eighth Blue Ribbon 
Contest 


By Charles Abel, A.R.P.S. 
Hon.M.Photog. 


THE HOLIDAY season, as might have been anticipated, 
reduced the number of entries in our Contest which 
closed on December 15, and may also have had some 
effect on their quality because, on the whole, a good 
many prints looked as if they had been selected in a 
hurry. There were more commercial entries than we 
have had in any one Contest to date with the result 
that a number of prints, excellent technically, were 
passed over by the judges in favor of three which 
stood out because of special interest or unusual 
treatment. 


The judges decided upon three classifications: 
Miscellaneous Portraiture; Commercial Photography; 
Children. The winners have long ago received their 


checks and all photographs except those retained for 
reproduction have been returned. The job of unpacking 
and repacking for return was vastly simplified, thanks 
to the contestants’ care in following the rules. We had 
almost no adhesive tape to struggle with, photo-mailers 
were used in nearly all cases, and only a few flaps, 
were pasted down. Continued attention to these details 
will be appreciated. By now the rush is over and we 
hope for many more entries in our Ninth Contest, 
announced on another page of this issue. Here are 
the winners in the Eighth Contest and the issues in 
which the photographs will appear: 


FEBRUARY: Miscellaneous Portraiture 


Blue Ribbon Photograph: Marvin R. Carlson, 
Washington, D. C. 

Honorable Mention: W. P. Fettkether, 
Dubuque, lowa 

Honorable Mention: D. L. Zemper, Howell, Mich 


MARCH: Commercial Photography 
Blue Ribbon Photograph: Merrill D. Matthews, 
Orchard Park, N. J. 
Honorable Mention: Bob Taylor, Cordell, Okla. 
Honorable Mention: Maurice E. Landre, 
New Milford, N. J. 


APRIL: Children 


Blue Ribbon Photograph: Norman Partington, 
Durban, South Africa 

Honorable Mention: Verland Jensen, Torrance, Calif 

Honorabie Mention: Niel P. Vuolo, Brooklyn, N. Y 


May we remind our readers again that some 
photographs must appear in earlier issues than others 
merely because we do not have space to publish all 
at one time and that the order in which the names 
appear has no bearing on the rating of the prints. 
All Blue Ribbon prints rank equally and so do all 
Honorable Mentions. 
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the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
*& GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
*& COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 
- +. @ny quantity ... speedy service .. . 
the best prices. Write for price list and 
samples TODAY. 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 





a IKONTA & SUPER-IKONTA GUIDE, by W. D Emanuel 
4’/lex6'2, 72 pages, numerous text illustrations. Paper, $1.25 
postpaid. Publisher. Transatlantic Arts 

This is the first American edition of this handbook which 
typical of numerous guides by this and other publishers, deals 
with only one make of camera, in this case the considerable 
range of models under the name tkonta. For a book which 
therefore must have considerably wider scope than those cover 
ing only two or three models, it is surprisingly well done and 
will undoubtedly be helpful to any Ikonta owner 


& VOIGTLANDER 35mm GUIDE, by Dr. Kenreth S. Tydings 
4’/ex7"/e, 128 pages, numerous illustrations. Paper, $1.95 
paid. Publisher. Greenberg 

Another in the steadily growing series of Guides by this 
publisher, appearing so rapidly and in such variety that t 


post 


has been necessary to devise a special rack for their 
on dealers’ counters. This one is devoted to five 35mm cameras 
in the well-known Voigtlander line, the Vito |, Il and Ill, 


display 


the Vitessa and the Prominent. The owner or prospective 


pur 
chaser of any of the five will find in this handbook 


just about 
everything he needs to know to get really good results. We 
are glad to see that our criticisms of some of the 
numbers in the series 


earlier 
we objected specifically to poorly 
selected and poorly printed illustrations — have 
considerable extent eliminated 


been to a 


& ARTIFICIAL LIGHT AND PHOTOGRAPHY, by Dr G. D 
Rieck and L. H. Verbeek. 7'/sx11, 326 pages, 231 illustrations 
and four full color plates. Cloth, price not stated. Publisher 
N. V. Philips’ Gloeilampenfabriken, Eindhoven, The Nether 
lands 

One of a series of books well known in Europe and published 
in several languages, including English, but seldom seen over 
here. The Philips firm, by the way, is the equivalent in size 
and importance of our own General Electric Company in The 
Netherlands if not in the whole of Europe and it may 
news to many of our readers that the photoflash lamp 


be 
wa 
originally a Philips invention. This book is one of the most 
comprehensive treatments of artificial light in connection with 
photography that we have ever seen but it has two serious 
drawbacks so far as the American market is concerned. First 
it discusses Philips lights (and of course they make everything 
from incandescents to flashtubes) almost exclusively and, second, 
it is much too technical for the average photographer, profes 
sional or amateur. Those interested will have to write to 
Philips cirect, which explains our including the address above 
QB PHOTOGRAMS OF THE YEAR 1953. 7'/2x10, 130 pages 
approx., 96 large illustrations. Cloth, $3.00, postpaid. Pub 
lisher: Iliffe 

Now in its 58th edition, this famous annual presents a selec 
tion from the more important salons of the year, with a 
critical commentary by Bertram Simkinson, F.R.P.S in English 
French and German. The _ illustrations, which are of course 
the chief feature of the book, are most beautifully rendered 
in gravure, cover every phase of photographic art and tech 
nique, and are the work of photographers in 20 different 
countries 


MB ROLLE! PHOTOGRAPHY, by Jacob Deschin. 6'/2x9'/2, 192 
poges, 150 illustrations. Cloth, $5.00, postpaid. Publisher 
Camera Craft 

One would think that enough had been published about the 
Rolleiflex and Rolleicord cameras to saturate the market in 
addition to covering the subject from every possible angle 





JOHN MEREDITH photog 
PENNY EDWARDS 
in 20th Century Fox 


luis Of, 
eee 


Sage JOHN MEREDITH, PHOTOGRAPHER 
Hollywood, California 


HEN it's true-to-life photographic realism you 
want, Stereo-REALIST is the camera for you. Be 

cause of their amazing depth and full, natural color 
REALIST pictures are so lifelike they almost breathe 

That's why movie studios photograph their stars 
REALIST-ically in different costumes and varied color 
combinations, Costly and time-consuming personal tests 
are thus eliminated when making preliminary casting 
decisions. Directors and producers need only to look 
at REALIST slides to make their decisions 

This unusual application of the REALIST is further 
proof of its extreme versatility. Sales managers, sales 
men and their prospects are enthusiastic about 
REALIST sales kits. Hundreds of businesses already 
using the REALIST with unsurpassed success proclaim 
it to be “the world’s finest visual selling aid.” It’s t 
ideal personal camera as well 

You can increase your profits with Stereo-Photogra 
phy. For free folder on “Commercial Applications of 
Stereo-REALIST” write the Davip WHITE COMPANY 
375 West Court Street, Milwaukee 12, Wisconsin 


REALIST 
PERMAMOUNTS 


$159.00 (Tax Inc.) 


mmelicalist 


THE CAMERA THAT SEES THE 


Cameras, Viewers, Project 


ROLLE Wine. 


’ 


products of the David 
imkee 12, Wisconsin, 


s 


S41 is Yo 


and Acce 


White ¢ 


Permanent protection for stereo slides. Specially designed for 
proper projection and viewing; 3 wind 


pre 


to 


idjust slides and eliminate need fo 


assemble. 


r pr 


“ 


sizes and spacing 


yector adjustments 
Sturdy plastic-glass combination is resistant to breakage. Lasy 
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| RIGHT-from start to finish! 


By LEEDAL | 


Here’s the top quality, Hi-Lustre 18-8 Stainless Steel 
Trays for efficient darkroom production. A complete 
size range for Developing, Hypo and Fixing. Special 
sizes made to order. 
Engineered Design Master Crafted 
Sturdy Construction e Easy To Handle 
Color Processing and Deep Roll Units also available 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET e CHICAGO 16, ILL 





EVERYTHING —> PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 


DEVELOPER REPLENISHER 


600 ce (20 oz.) $ 1.10 2% litre (90 oz.)...$ 4.00 
950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GO. INC. 


57 East 9th Street New York 3, N. Y. 











MAKE A 


PAINLESS QUANTITY 
pe PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Service and quality guaranteed. Typical prices: 


Write for samples and 
PostCard = 5x7 8x10 complete price list so 


1M $24.00 $50.00 $75.00 you're ready to quote 


5M 22.00M 40.00M 70.00M on the first sample job 
that comes along. 


SPECIAL 


ona KIER PHOTO 
aa SERVICE 


PHOTOGRAPHERS Dept. PR_, 1265 West 2nd Street 
Cleveland 13, Ohio 
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Those who hold this opinion fail to appreciate the many- 
faceted ability of Jacob Deschin to tackle almost any photo 
graphic subject, come up with a new and different slant and 
produce a book which is both thoroughly readable and 
definitely helpful. While this is basically a manual on the 
two cameras mentioned, the owner of any twin-lens reflex 
will find it a good purchase. To round out the book and add 
to its worth Mr. Deschin has enlisted the aid of a number 
of noted cameramen. And, as we have learned to expect of 
this publisher, the book is a beautiful job of typography and 
printing. 


gE SPEED GRAPHIC GUIDE, by Dr Kenneth § Tydings 
4’ lax7 as, 128 pages, numerous illustrations Paper, $1.95, 
postpaid. Publisher Greenberg 

It is becoming difficult to keep up with the camera guides 
which flow with such rapidity from this writer and his publisher 
This one covers all seven of the far-flung family of Speed 
Graphics and our chief criticism is that this latest guide 
differs widely from the original formula for this series At 
that time the intention was to produce ao series of books, each 
of which would be simple enough for the veriest beginner to 
understand, each to be first a specific manual and second a 
basic course in photography. But in this one the reader, by 
the time he reaches page 10, finds himself sinking in oa 
morass of charts and tables and this before he has even had 
the matter of loading the camera explained to him. As we 
see this book it is more likely to be of value to the already 
proficient user who wants something handy for occasional 
reference. if that is its purpose — fine, but its possible 
market has thus been sadly limited 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ On Oct. 24 first steps were taken to form a regional 
group in California’s Sacramento Valley, when 75 
photographers got together in Sacramento, to be 
addressed by Karl Romaine of San Francisco, pres. of 
the California state assn. Richard Mercer of San Fran 
cisco. gave a battery capacitor demonstration and 
Thomas Jones, past chrm. of the Northern California 
Assn. reviewed the history and accomplishments of that 
group. Our information unfortunately is sketchy but 
we hope to report later whether definite progress was 
made. 


M@ Officers elected at the 1952 convention of the Rocky 
Mountain Prof. Photog. Assn., held in Denver, Sept. 
7-9, are: Roger R. Rochford, pres., Sheridan, Wyo.; 
Kenneth Ball, vice-pres.; Casper, Wyo.; Peter J. Berkeley, 
Denver, treas.; Lerwell Lucas, Denver, sec. Also on the 
board are the following directors: W. R. Brown, Rocky 
Ford, Colo.; Joseph Fassbender, Spearfish, S. D.; Ray 
Littler, Torrington, Wyo.; J. C. Maxwell, Englewood, 
Colo.; Ren Rinn, Yuma, Colo.; Duane F. Schon, Trinidad, 
Colo.; Robert W. Stoffel, Denver; Howard Wagner, 


| Cheyenne, Wyo. Treas. Berkeley reports that registra 





The new revolutionary 


RITEWAY HOLDER! 


(a great buy at only $4.05!) 


HAILED BY THE PRESS! 


“We think they are excellent. In our tests, all 
were dropped on a concrete floor from a height 
of 6 ft. No damage resulted.” 

GEORGE DIXON, Boston Herald-Traveler 


“We subjected it to severe breakage tests which 
it survived also to 140° steam heat for 10 
days without warping.” 

WILLIAM JOHNSON, Daily Oklahoman 


“The best hoider anyone has manufactured up 
to this time.” 


WALLY DAVIS, Miami Daily News 


*K SIXTEEN WAYS BETTER! | =e |Motpen | nounee 


jRireway| A 


- Thinner for faster loading less storage space “ 


+ Erasable tabs 


SE! 
er TO VU 
bd EAS! - Finger recess facilitates inserting and removing film 


1 
2 
3 
TE! 4. Flap folds completely for easier loading, longer hinge life 
e MORE ACCURA 5. Anti-slip flap prevents film from shifting 
6. Non-static dark slides, with visual and touch 
GED! 7 
@ MORE RUG . 
- Formed septum rails hold film flat 
ETELY - Tough outer material retains tolerances indefinitely 
e COMPL 


Se LIGHT-TIGHT! » Shock-resistant. Less 


outside; provision for negative tabs insid 


1 
- Rigid alt um core f yerfect registration 
E 


- Bonding film sheaths assure absolute accura 


vulnerable than wood or metal 
. Welded in one piece. No rivets, joints or seam 
- Multiple step flap positive light lock at hinged end 


. Spring-fingered light trap pioneered by Graflex 





. External serrations prevent leakage of stray light 


VUVVVTVUSUV lL VN 


. Solid color right through 
BEFORE YOU BUY ANOTHER 415 HOLDER SEE THE RITEWAY AT YOUR GRAFLEX DEALER'S! 


Dept. 52-62P 


New York 


GRAFLEX 


Frcze Winning Camera. 
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No Extra Overhead 
No Added Investment 


“Sounds good,’’ you say. Well, it is 
good — and true besides. Many photo- 
graphers make enough profit on such 
sidelines as oils on canvas, miniatures 
and similar specialties to pay their 
rent and much of their other overhead. 


What's more, you don’t even do the 
work yourself. You take the orders and 
send them to us. All you do is add 
your profit and take the money. What 
could be sweeter? 


Write for our illustrated 


price list today 


THE WALTER GAEHLER CO. 


104 South State St. 


Syracuse 2, N. Y. 











Cal Fixing 


pee 


Costs 3 / 


@ TAMCO Silver Collectors constantly re- 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
stondaord hypo or ‘‘fast-fix’’ fresh and fast 
\ working 1/3 longer! 
TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from youl 
Size ‘‘A‘’ TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpoid 
Replacement units furnished FREE of 
harge each time. 


TODAY AMCO 


TOOAY SILVER COLLECTORS 
a 


DETAILS} =“ 


STATES SMELTING & REFINING CO. 
615 VICTORY ST. @ LIMA, OHIO 











EVENTUALLY 
Why Not NOW? 


Boby Stays ‘‘Put’’ 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 


Transparent 
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tions were good and the financial return was consider 
ably better 1953 
convention will the Albany Hotel, 


than at previous conventions. The 
be a repeat at 


Denver, the dates being Sept. 13-15. 


| MI The Ohio Press Photog. Assn., organized last Nov. 
| 29 in New Philadelphic, has as its objective the elim 
| ination of a proposed ban on the taking of photo- 
graphs in Ohio court rooms. Officers are: Norman W. 
Brown, pres., New Philadelphia Times; George Smalls 
| reed, Jr., Ist 


vice-pres., Columbus Dispatch; Julian 
Wilson, 2nd vice-pres., Cleveland A.P. Bureau; Art B. 
Bean, Jr., sec.-treas., Cambridge Jeffersonian 


| MM At a general meeting in Seattle on Sept. 24 the 


Prof. Photog. Assn. of Washington elected the following 


| board for 1952-53: Roger Dudley, Jr., pres.; Chao-Chen 


Yang, vice-pres.; William R. Hilderbrand, treas.; Harry 


| O. Mitchell, exec. sec.; Bruce C. Akins, Roy L. Anderson, 
| Edwin M. Johanson and Bob Spring, directors. Highlight 


of the meeting was a demonstration of glamour photo- 
graphy by Robert Parker, now of Seattle (as are all 
the officers listed) but formerly of Hollywood, Calif. 


‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











HM George Charles Arless, for many years a photo 
grapher in Montreal, where he later took over the 
studio which his father had founded in 1875, died in 
that city on November 15, aged 83. 


We aren't going to embarrass this Kansas subscriber 
by menticning his name, but we can’t resist quoting 
from the letter which accompanied his renewal: “We 
are having a hard time making both ends meet since 
the flood and business is bad, too, but | feel like | 
just have to have THE PROFESSIONAL.” 


@ Charles K. Flint, Eastman Kodak vice-president and 
general manager of the Kodak Park Works in Rochester, 
retired on January 


1 after more than 41 years with 


| the company. Moved up to replace him was Ivar N. 
| Hultman, 


vice-president and former assistant general 


manager at Kodak Park. 


| Ml The Canadian subsidiary of Graflex, Inc. of Rochester 
| —- Photometric Limited which was organized in 1948 


— has been newly named Graflex of Canada, ltd 


| With new and enlarged headquarters at 137 Wellington 


St., Toronto, serving as both warehousing and distribu 


| tion center for all Graflex products in Canada, faster 
| service is assured for Canadian Graflex dealers because 


former expense, delays and paperwork involved in 


| clearing shipments from Rochester through customs are 











E. I. du Pont de Nemours 
& Co. (inc.), Photo 
Products Department, 
Wilmington 98, Del. 
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Introducing Professional 
Photographers News 


Du Pont Professional Photographers 
News will appear in this magazine 
every ether month. It is planned to 
offer practical ideas and suggestions 
which you will find helpful in your 
day-to-day studio work. Copies of 
“The News,” ready-punched for filing 
in handy loose-leaf form, will be sent 
free upon request 

“The News’ will also supply facta 
about Du Pont photographic prod 
ucts and their use. Here, and in the 
page following, you will find such 
product information as well as many 
good selling ideas 
room operations 
gestions 


tips on dark 
timesaving sug 
and important details 
about new products as they are in 
troduced 

Be sure to watch for future issues 
of “Du Pont Professional Photogra 
phers News.’ You'll find them inter 
esting, helpful and timely 











What Studio Owners 
Think of Warmtone 


Studio owners everywhere are warming 
up to Du Pont Warmtone. It’s a pro- 
jection printing paper that produces lux 
urious, rich and radiant prints. In addi 
tion, it has speed, wide latitude, remark- 
able stability, and is available in many 
pleasing surface textures 

In Atchison, Kansas, a prominent and 
prosperous studio found that coloring 
Warmtone is easier because the oils ad- 
here much better to Warmtone than 
they do to the other papers they have 
tried. They also like the more pleasing 
over-all tone values of Warmtone. 

Another studio in the same town re- 
portsthat Warmtonegivesthema warm- 
er and more consistent tone in Nelson's 
Gold Toner and has excellent develop- 
ment latitude 

Warmtone is best processed in easy 
mixing Du Pont 55-D Standard Devel 
oper, packed in convenient key-opened 
cans that guarantee freshness. 





ou 


Ate us par ort 


BETTER THINGS FOR 
BETTER LIVING 
. .. THROUGH CHEMISTRY 

















Portrait Make-Up Can Be Easy 


By RAIBERTO COMINI 


The sole purpose of make-up in the 
studio is to create a more photogenic 
and attractive face. People want to be 
flattered, but they still want to look like 
themselves. However, make-up need not 
be complicated 

Ordinary street make-up is seldom 
good for portraits. Rouge chosen for 
visual appearance may be a hindrance 
in photography because it often records 
black 

A face, aside from various character 
istics of shape and natural pigmentation, 
has definite There 
are natural highlights directly above the 
eyebrows, on bridge of nose, cheeks and 
chin. Darker values are on eyelids, nos 
trils, both sides of the forehead. Ordi 
nary make-up destroys these values be 
most women 


variations of tone 


cause use one shade of 


the bridge to tip of nose makes the nose 
appear longer. By covering the face with 
a cream base and matching powder 
satinlike appear 
ance that immediately shows up tn bet 


you 
will obtain a smooth 


ter-looking proofs and saves negative 
retouching 

Another advantage is psychological 
While you are 
customer 


applying make-up, the 
interested in 
you are doing. She relaxes 


tenseness 


becomes what 
loses her 
will be a 


A complete job of 


and the result 
better photograph 
make-up should require no more than 
five minutes to apply. In relaxed con 
versation as you work, you can deter 
mine the customers’ photographic likes 
and dislikes and discuss details of the 
picture that may help you avoid mis 
takes 


Photo at left shows sub 


lect before make-up was 


applied 


Photo at right was 


printed from unre 


touched negative 


after 


proper 


made 


make-up 


was completed 


make-up or powder all over the face 
This covers natural highlights and shad 
ows which give the face its true beauty, 
expression, depth and roundness 

General practice among portrait pho 
tographers has been to ask the customer 
to take off street make-up and then 
shoot the picture without make-up. But 
why not help nature by putting some 
make-up back on the subject properly? 

To determine proper make-up for por 
traiture, remember this rule: Whatever 
is lighter in color seems to move for 
ward toward the observer, while every 
thing darker in color or tone appears to 
be pushed back from the observer. In 
that simple fact lies the secret of apply 
ing make-up to gain a third-dimensiona! 
effect in the portrait 

For example, by using a darker accent 
on both sides of the nose, the nose will 


appear narrower. A light accent from 


When you've completed the make-up 
properly, you'll find a minor miracle has 
been performed on your subject. Gone 
are lines, wrinkles, small imperfections 
freckles. You've 
transformed the skin into a velvety and 
that wall and 
sparkle under yourcamera lights. Make 
up lke that 


is bound to result in portraits that ple ase 


discolorations and 


glowing surface bloom 


plus careful camera work, 


the customer and bring in print orders 
and more jobs 


EDITOR'S NOTE: Deta 
app 


shade 


make-up proper 


to use for portrait 


contained in the 
Beauty Panchron 
obt 


may he wr free 


hy u Vr R 
Snider Plaza 


mini 


Texas 
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E. 1. du Pont de Nemours 
& Co. (inc.), Photo 
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Wilmington 98, Del. 

















Selling Slants 


Show portrait customers proofs on a 
special-surface paper, rather than ordi 
nary proof paper, and you'll decrease 
sales resistance. It’s just simple psy 
chology. By showing customers exactly 
what they can expect in the finished 
prints you deliver they'll be more 
willing to order extra copies 

What paper surface is most likely to 
appeal to the customer? That's hard to 
say. Personal preferences vary like the 
weather. A studio in Arizona found that 
customers picked Warmtone, Surface 
QL (Cream Super Rough Luster, D.W.), 
6 to 1 over any other 


“VARIGAM”’ 
is ideal for 
map making 


Next time you have a map-reproduc- 
tion job, try making prints on Du Pont 
“Varigam,”’ Surface AL (White Semi 
Matt, Document Weight). It’s an ideal 
paper to handle in large sizes without 
danger of kinking or cracking of the 
emulsion, Anotherimportant advantage 
is that “Varigam" variable contrast 
photographic paper in this surface may 
be rolled tightly for insertion in mailing 
tubes. When removed, it flattens quickly 
and easily because of its flexibility and 
light weight 

The variable contrast characteristics 
of “Varigam” paper also make it par 
ticularly useful in mosaic mapping. It 
gives an even tone from section to sec 
tion, regardless of variations required 
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“Did You Turn the Water Off?"' 


Put Science to Work 
in Your Darkroom 


Photography today demands more and 
more control in film processing. The 
trial-and-error techniques consume too 
much time, and waste too much ma- 
terial 

The book “Du Pont Photograph 
Films,” available at your dealer's, does 
much to take the guesswork out of pho 
tography. The graph shown below, one 





7>4¢60twenowbeeBn MM 
DEVELOPMENT TIME (MINUTES) 











of many in the book, shows exactly how 
negative contrast of Du Pont “Arrow” 
panchromatic photographic film may be 
raised or lowered when using recom- 
mended developers at 68 F. Achart such 
as this, intelligently used, can help make 
better negatives. Forexample, the graph 
indicates that a developing time of 8 
minutes in Du Pont 16-D Film Devel- 
oper will produce a gamma of .8 (con- 
sidered normal contrast by most com- 
mercial photographers). If poor light- 
ing conditions indicate that the nega- 
tive may be flat and soft, the chart shows 
that contrast may be raised about 107% 
(gamma .9) by increasing developing 
time 5 minutes beyond normal. Con- 
versely, when it is anticipated that neg- 
ative contrast will be high, the chart 
will indicate how it may be lowered by 
shorter developing time. 

Du Pont research chemists have de- 
veloped this chart, and others like it, to 
help you get best results from Du Pont 
films. A little science at work in your 
darkroom will save time and trouble 
and help produce better quality work 


If you want to tint a high-luster sur- 
face print with oils, you can put an in- 
visible “tooth” on the paper by rubbing 
the emulsion surface lightly with pow- 
dered pumice stone, chalk, or magne- 
sium carbonate. 


Inaugurates One-Man Shows 
for Nation's Top Photographers 


A series of one-man photographic ex- 
hibits for outstanding newspaper and 
magazine photographers has been in 
augurated at Pavelle Laboratories, Inc., 


New York 


Leo Pavelle, president of the firm, 
believes the exhibits will provide oppor 
tunity for ace lensmen to display their 
talents to industrial and commercial 
users of photography and ad agencies 
Pictures are enlarged by Pavelle to 16” 
x 20" salon prints and 40” x 80’ murals 

Why not exhibit your own prize shots, 
such as those of weddings, graduations, 
babies or pets” You could invite custom 
ers to your ‘‘show" by using small ads in 
your local newspaper and by window 
display cards 


18-F Universal Fixer 
Has No Acid Fumes 


The elimination of acid fumes usually 
associated with hypo solution has been 
achieved in new Du Pont 18-F Uni- 
versal Fixer 

Thisisa single- powder hardening fixer 
for all types of films and papers, and has 
the added advantages of mixing ease 
and long service life. 


The chemical that 
does the trick is an 
oil of lavender deriv 
ative, that masks out 
the strong acetic-acid 
and sulphite odors 
This is particularly 
desirable where proc- 
essing is done in office 
buildings, homes, or 
where darkrooms ad- 

join studios or reception rooms. Specify 
Du Pont 18-F when you order fixer 


E 1 du Pont de Nemours & Co (Inc Photo 
Products Department, Wumington 98, Delaware 
In Canada Consult your photographic dealer or 
Canadian Industries, Ltd , Montreal 


DISTRICT OFFICES 
805 Peachtree Kidg 
140 Federal Street 
$289 No California Avenue 
1033 Union Commerce Bldg 
1%) Tower Petroleum Bldg 
6656 Santa Monica Blvd 
248 Weat 18th Street 
225 South L5th Street 
1449 Nemours Bldg . Wilrmngton 98, 
Delaware 


Atlanta 
Boston 10 
Chicago 18 
Glavasnd 14 
Dallas 1 

Los Angeles 34 
New York 11 
Philadelphia 2 
EXPOR'I 








The Cover Picture 


No doubt many of our readers have seen one 
or more of the Hathaway shirt advertisements 
which feature the “man with the black eye 
patch.” Our cover illustration is one of the 
early pictures in the series. The eye-patch idea, 
one of the few really brand-new attention-getters 
to appear in national advertising of the past 
several years, was originated by Hewitt, Ogilvy, 
Benson & Mather, Inc., advertising agency for 
the C. F. Hathaway Co. of Waterville, Maine, 
and New York City. It aroused a considerable 
furore in advertising circles. The original is a 
Kodachrome by Paul Radkai of New York City; 
a one second daylight exposure with three 
reflectors at F/11% or F/12. To the average 
man a shirt is a shirt and so, though the Hatha 


way name is one of the oldest in New England 








shirt-making, the agency realized something 
truly different would be necessary to make this 
campaign stand out among the many others. 
The eye-patch, which stopped us cold when we 
first saw it, has definitely done the trick 





a 


now eliminated. William A. Taylor, former manager of 
Photometric, continues in the same capacity with 
Graflex of Canada 


@ Augustus F. Waldenburg, with Ansco of Binghamton, 
N. Y. since 1938 and most recently representing them 
in the Pittsburgh area, has been promoted to sales 
supervisor of their Chicago district office 


B William H Wiseman, photographer in Alton, Ill 
for 56 years, died at his residence studio there on 
November 18, aged 83. A greatly respected member 
of his community, the local newspaper devoted a 
lengthy story to his career. It was in his studio that, 
in the late 1900's, Wood (Pops) Whitesell, Hon.M 
Photog. of New Orleans started as an apprentice, 


remaining with Mr. Wiseman for 10 years 


M lewis R. Levinson, owner of the Lewis Studio, 
Sarasota, Fla., and also representative in Florida terri 
tory for both Acme and United Newspictures, died in 
that city on June 26 as the result of an attack of 


coronary thrombosis 


@ The Fifth International Color Slide Exhibition of the 
Berks Camera Club, Reading, Pa., has been announced, 
the closing date being April 4 For entry forms write 
John H. Kline, chairman of the club, 550 N. 11th Street 


@ in Washington, D. C., a suspected purse-snatcher 
was apprehended thanks to the use of his photograph 


as a sample in a studio window. Detectives were ques 





SSSSSSSSSSSSSS 


MR. PHOTOGRAPHER — 
MAKE EXTRA PROFITS 
FROM YOUR COLOR SHOTS 

... and easily, too! 


Your transparencies will have quick 
sales-appeal with 


STEIN SUPERFINE 


e Ul. Cc, 7 Pos lcar I; 


For many years color cards have been 
profitably used by hotels and resorts 
NOW, manufacturers, distributors and 
retailers also find color cards a profit 
able medium for advertising and sell 
ing. The economy of full color cards 
makes them a ‘‘natural’’ sales-tool for 
obtaining notable results for practi 
cally all businesses. AND YOU WILL 
FIND THEM EASY TO SELL 


Look! 5,000 CARDS 
as tow as $105.00 


(Including a handsome 
profit for YOU 


/ bes Extra income from repeat sales; 
your name appears on each card, 
making it easy to get re-orders. 


) eg 

/ Cos An additional selling approach 
for you to open the door to new 
customers. 


WRITE TODAY Get Complete Details, 
including samples of Superfine Color Cards and 
beautiful descriptive folder. Act Now for 
immediate profit opportunities which can easily 
and surely be YOURS 


(CT TERT ANY 
ae 


——— 
STEIN PRINTING CO. 
161 LUCKIE STREET 
ATLANTA, GEORGIA 


SSSSBSBSBSBSBSSBSBSSSS 
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HERE'S HOW YOU CAN sf 





SCHOOL <li 
FINISHING for your 
school contracts. 





Established pioneers in better school 
photography will handle LIMITED 
AMOUNT of new finishing contracts, east 
of Mississippi River, for 35—46—70 mm., 
or other special size. 


our Complete Serwéice 
TO YOU INCLUDES: 

*® Original Package Features for Better 
Sales. Albums Composites Folio 
Packages. 

® Fast Service through Limited Volume. 

* High Quality Prints Glossies — 
Mounts. 

*® Packaged or Unpackaged Delivery. 

* Guaranteed Uniformity. 

*® Technical Service. 
*® Field Clinics, 
* Branch Offices in Your Area. 


*® Sales Promotion Assistance. 
(3 FORGET FINISHING WOES 
\! Roost dolla, 


SATISFY YOUR CUSTOMERS 
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ALSTON DAVIS, 


STUDIOS, 
E. Weymouth, 


Pres. 
inc.., 
Mass. 


Mr. 
ALSTON 
110 East St., 


Dear Mr. Davis, 
Please send me information op the Alston Plan for 
Better School Portraiture and Higher Profits, | am 
at present taking school portraits with the follow- 
ing film and equipment 
My annual volume is approximately: 
The territory I cover includes: 

Thank you, 
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tioning the owner of the purse on the sidewalk just 
after the occurrence. Along came a high school student, 
overheard the description of the thief, said it fitted 
the window of a nearby studio, and 
snatched only 


a portrait in 
added that her own purse had been 
three days earlier. Investigation at the studio disclosed 
that the suspect lived above the studio and when he 
was placed under arrest items from the stolen purse 
were found in his room. At least he won't have to pay 


for his next portrait! 


H Congratulations to Bert Boice, located in Troy, N. Y., 
who celebrated his 80th birthday on 
that he is “still going 


these many years, 
December 3 and writes 
More power to him! 


us 
strong.” 
M@ The 17th Rochester International Salon of Photo 
graphy will be held at Memorial Art Gallery, Rochester, 
N. Y., from March 6 to 29 and will cover the whole 
gamut of photography including stereo slides. Closing 
date is February 12 and entry forms may be obtained 
from Lowell Miller, Exhibits Director, 99 Parkwood 
Road, Rochester 16. 


W@ The U. S. Cam-O Corporation of Kansas City, special 
ists in equipment and service to photographers anxious 
to increase their school picture business, have been 
doing so well that they recently purchased an adjacent 
machine shop (business and all) which gives them an 
additional 175’ of frontage on their own street and 
110’ on the side street. Some remodeling is planned 
and in all they will have 25% more room which they 
intend to use in expanding their present research, 
engineering and manufacturing facilities. 


Mi The first greeting to reach us last holiday season 
was an aluminum calendar bearing the likeness of 
Harry A. Cole, portrait and illustrative photographer 
in our own city of Cleveland. We have no intention of 
entering upon a lengthy list of the many greeting 
cards we receive and only mention this because, 
we were about to take it home, a friend dropped in, 
saw it and remarked that his daughter had just 
received the same calendar but with a print of herself 
She had been photographed by Harry some time 
From this we gather that Harry was making 
which of course 
and so on, 


as 


in it. 
before. 
double use of his 
his address, 
personal he 
it becomes a greeting card; 
the calendar by using prints of 
makes it an all-year reminder that their negatives are 
on file and that his services are available when needed. 


carries 
To 
thus 


calendar 
phone number 
sends his own picture and 
for sitters he personalizes 
and 


name, 
friends 


themselves so 


@ Another “framed enlargement” house, under investi 
gation by the Federal Trade Commission, has been 
ordered to discontinue certain representations in con- 
nection with the sales of its products to the public 
These include the quoting of so-called reduced prices, 
the use of the notorious “draw,” showing samples not 


truly representative of what will be delivered and 





claiming that actual deliveries will be similar, failing 





Increase Your Profits from Baby Portraits 


Specially trained women, 
Aunt Mary Service rep- 
resentatives, help the 
Approved Studios to get 
business and to take full 
advantage of the Aunt 


aie” DIGNIFIED 
BABY PROMOTION PLAN 

THAT 

BRINGS YOU 


HIGHER 
AVERAGE SALES! 


Here’s more than a traffic builder! It’s a business builder 


—actually raises average studio sales in two ways: 
MARY LOU CHAPLER 
1 This is NOT a free deal! Unprofitable something-for-nothing shoppers are OXNARD, CALIF. 


® eliminated. No high-pressure selling, no credit terms, no door-to-door selling. $1008 Ene 


2 Dignified, low-pressure selling through the U. §. Mail has brought over os ae vane 
® half-a-million Aunt Mary families to Approved Studios and opened the AUNT MARY 
way for extra sales to friends, grandparents, aunts and other relatives. The one Gaon 
Membership is a big value at such a reasonable price that they are ready-made 


PORTRAIT BY 
prospects, with money to spend, for other studio purchases. HARMON.Y STUDIO 


Best indication of the success of our national sales organization is the vast 
network of more than 700 Aunt Mary Approved Studios reaching from coast- 
to-coast, into Canada and Mexico. New, out-of-town customers mean good 
business for your studio. These new customers look for the familiar Aunt Mary 
Seal of Approval because it assures them the highest standards 
This Seal is of service, friendliness and courtesy. 


Displayed by More Become a part of this national network of Ap- 
Than 700 Studios proved Studios! Take advantage of the many studio 


benefits in the Aunt Mary Plan. Cash in on the 

national advertising in Life, Parents and other 

Art Many well-known magazines constantly building new 
BIRTHDAY CLUBS customers and greater confidence. Ask about the 
OF AMERICA, INC. 


merchandising plans — promotional programs — 
sales helps —all studio-proved to be workable 
and profitable. 


Write for details to: 
APPROVED stupio AUNT MARY BIRTHDAY CLUBS OF AMERICA 


1700 DELMAR ST. LOUIS 3, MISSOURI 





to explain that the finished picture will be such that 
it can only be used in an odd-sized frame made by 
the firm, and making specious statements with respect 
| to such frames. While most firms of this type engage 
in one or more of the above mentioned practices, this 
concern seems to have done a rather thorough job 
° Write for prices or send film ul . Ch B R a 
7273 Santa Monica Boulevard e decision is against ester Burr Renner, trading as 
LABORATORY Dept. D, Hollywood 46, Colifornia Home Arts, 14123 St. James Ave. which we regret to 


discover is in Cleveland 
SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture— ® The Royal Photographic Society of Great Britain, in 

executed entirely in heavy brush work and giving a full oil connection with its Centenary Celebration this year, 
f i ° . . 

pi ga Most effective results on your Ql, L or tapestry | will hold an International Conference on the Science 

papers 








—_ — . 7 — and Applications of Photography in London, England, 

DOROTHY CARVER STAFFORD A A SE PM ARMM te 
Telephone Glens Falls 2-7025 ee eer eee ee pe 

41 W. Notre Dome St Glens Falls, N. Y in photography or its applications are invited to attend 








and submit papers for discussion. For details write 
to the Hon. Sec., R.P.S. Centenary Conference, 16 Princes 
Gate, London, S.W. 7. 


Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each @ John Annis, cameraman for the Bawden Bros Studio 
month. The magazine is much too valuable to in Davenport, lowa, was awarded nearly $16,600 
discard and, in the course of a year, your 12 damages in Federal Court in Des Moines, lowa, last 
issues will give you the equivalent — in the November as the result of a suit against the govern 
finest halftone reproductions that money can ment. On December 7, 1950, he was pinned under a 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


150mm cannon when it fell off its blocks at the Rock 


Island, Ill. arsenal while he was photographing it 


@ Harry O. Baxwell, owner of the Baxwell Studio in 
<Q Minneapolis, died in that city on November 25 at the 
age of 29. 


Handsome Binders H The 20th Detroit International Exhibition of Photo 


graphy will be held at the Detroit Institute of Arts 
from April 7 to 25, the closing date being February 
20. For entry forms, write the Institute at 5200 Wood 
ward Ave., Detroit 2, Mich 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re | M The “free photograph” menace 


is not solely a 
moved at any time. All issues open flat. 


United States phenomenon, which may be some solace 
Setier cond seer cheuk dedey to our readers. in London, England, you need any 
take a bottle of Drene to the nearest Polyfoto Studio 

(they have chain studios in England, too), show it to 
Charles Abel Incorporated the manager and get three enlarged portraits for two 
519 Caxton Bldg. Cleveland 15, Ohio shillings eight pence, regular value 10 shillings six 
pence. Seems to us the Drene people overlooked a 
bet in not requiring a box top; one bottle could be 
passed around a whole neighborhood! 








We Pay HIGHEST PRICES 


FOR @ in November we announced that Leonard M Sperry 
Used, Discarded Safety Films had been appointed to the sales staff of Dura Electric 
WRITE FOR QUOTATIONS Lamp. It seems that he didn’t stay long because on 


INGE 1 , bd D ber 10 th t “M ! 
PLASTOFILM, INC. Wheaton, Illinois ag vl Pre ae pany eee longer 
wi us 











Miracle Solution for a difficult retouching 


mm ~=oproblem . . . The Dyacol | MH Mrs. John Price, who with her late husband, had 
‘Process . . . megative or print retouching dyes combined in 


a chemical base balanced for correct viscosity, surface | Operated a studio in Dover, N. J., with branches in 
tension and gelatin controlling characteristics; plus a new. Boonton and Cranberry Lake, for 54 years until they 
improved Dyacol Silver Etch . . a scientific system for ; ' : ; 
the photographer who wants complete control of tonal | retired in 1945, died on December 8 at her home in 
balance and gradation. The Dyacol dye solutions flow on Dover at the age of 86. Mr. Price died on October 18, 
smoothly. lie flat. release their dyes at a uniform rate : ; 

For ielormation and prices write ® Mrs. Price’s 86th birthday, just a few days before 


x_192. San Francisco. California. they were to celebrate their 63rd wedding anniversary 
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For &ase “Cray 


In DARKROOM WORK! 
18-8 STAINLESS STEEL 
PROCESSING EQUIPMENT 


High quality Tanks, Trays and other 
made of 18-8 Stainless Steel for 
mercial and Amateur 
Write today for No. 40-B Catalog 
SOLD THRU DEALERS ONLY 


Grafic Stainless Steel Products, Inc. 


64 West Iilinois St., Chicago 10, Ill. 


Darkroom Equipment 
the Professional, Com- 











Sewice fo the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Iil. 











FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Only Factory Approved Materials Used. 


Any size up to 5x7 — $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 
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The Marketplace 


Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 

















Willoughby’s, 110 W. 32nd St., New York 1, are 
distributing Bertram Chrostar Exposure Meter, 
well-known line, 


new member of 
super-sensitive photo 
electric cell, designed for use with still or movie cameras and 
any type film, foreign or 
Calibrated for A.S.A 
second to four 
legible figures 
across by |” deep, 
tucks in any pocket or bag. For distance or 
Price $24.95 with lapel chain 


featuring new type 


domestic, 
and Weston, 
minutes, 

make _ for 


color. 
1/1,600th 
to F/22. Large, 
Only 2%” 
three ounces, fits in 


monochrome or 
exposures from 

F/1.5 
quick, easy 
weighs only 


stops from 
reading 
palm, 


close-up work 


Amglo Corporation’s latest is 135-watt-second Model 
DAC-135-4 Amglo Speedlight which, with newly developed oil 
capacitors, provides high power with low weight and size 
May be carried as portable and operated from self-contained 
storage batteries or used in 


a.c. line 


home or studio directly from 
adjustable to match needs of 
1/200th to 1/8,000th 
second. May be used at full or half power, as required. Shoots 
up to four lights. 
looking like leather, 


body 


Flash duration is 
subject matter and film emulsion, from 
Functionally styled in plastic tan case 
scientifically balanced and curved to fit 
Details on request 


Interstate Photo Supply Corp. are 
new extremely 


importing from Ger- 
accurate light-weight 
Prix Exposure Meter, calibrated in both A.S.A 
Price is $12.95 complete with leather case 


many photo-electric cell 


and Din ratings 


Eastman 
Kodaslide 


Kodak Co Rochester 4, N. Y 
Highlux Il and Ill 
powerful, has newly designed optical system 
ized glass 


offer new 
Mode! Iii, 


including Lumen 


Projectors more 


reflector, two Lumenized condenser lenses, heat 
F/3.5 Kodak 
light 


color-balanced, 


absorbing glass and Lumenized 5” Projection 


Ektanon lens, producing maximum output with crisp, 


sharp images and 


from 300-watt lamp 


properly even illumination 
Four-bladed fan in blower-carry-case, wth 
air channels to slides as well as lamphouse, provides maximum 


$56.50 


Lumenized 5” 


coolness and quiet 
Model Ii uses 
F/3.5 Ektanon, from 
150-watt lamp but at lower cost than 300-watt projector with 
blower. Price $36.50. This 
accommodate 300-watt 
case at $19.20, is then equivalent 
Highlux II costs $9.50. (Illustrated) 


Price, complete with blower case, 
200-watt 120-volt 


giving more 


lamp and 
illumination than available 
model may later be adapted to 
addition of 
to Model Iti 


lamp and, with blower 


Case for 


Model 3 
Highlux 


The new 
Kodaslide 
projector 








WMWQOHOO \ 


WYO . 
MWY 


@ © PROSPECT GOLD THE EASY WAY... 


NO buried treasure maps — no secret mines — 
no grub stake or desert fever. There’s an easy way. 
Just ask yourself one question which of my 
customers need cloth backed photographs. Put a little 
extra selling into serving these customers. A Hollis- 
tonized print is a customer service which pays big 
dividends in customer satisfaction. Holliston Photo- 
Cloth is self-adhesive. Applied in three easy steps — 
quick, clean, and the best protection you can give a 
photograph or blueprint. 

Remember — it’s good business to collect 
EXTRA money for EXTRA service. Here's how. 


THE HOLLISTON MILLS, INC."Si25$°° 


NEW YORK e PHILADELPHIA * CHICAGO 














HOLLISTON 
PHOTO-CLOTH 








PAYS YOU 
AN EXTRA 
PROFIT 
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FOR PEAK EFFICIENCY 
Quistanding Value... 


PROFESSIONAL 
LIGHTING UNITS 


Modeling Light (Al6) at 
$18.95 and Caster Base 
(BR3) at $23.90 
trated) are just two of many 
Victor Studio Lighting Units 
Designed for 
DAILY use, interchangeable 
mounts 


(as_ illus 


em 
years of ry 
Victor lights and 
For No. 4 photofloods 
or 500 watt Mazdas 


meet the highest profession 


al requirements. Write for 


complete catalog. 


JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A 


st brilliant new star 
e 
qv in the Photograph ;, 


9alg xy 


tHE BERTRAM 
CHROSTAR 


EXPOSURE METER 


$94°5, lapel chain 


for still or movies, 
< indoors or outdoors, 
color or black and white 


Revolutionary, super-sensitive photo cell of un- 
erring accuracy. Eliminates guesswork and tricky 
calculations. New modern design with large leg- 
ible figures. Weighs only 3 ounces. Practically 
indestructible, Only 2% x 1 inch; fits hand and 


ket. 
Pockel- MAIL ORDERS FILLED, ADD POSTAGE 


WORLD'S LARGEST CAMERA STORE 
110 West 32nd Street * 113 West 31st Street 





New York 1, N. Y. * LOngacre 4-1600 
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The modernized Ar 
cadia viewers 


Arcadia Mfg. Co Standard and Deluxe 


ntroduced n 1946 now much mproved 


Viewers first 
moulded of Tenite plastic in Pompeii Onyx finish but at 
prices $4.95 for Standard, $5.95 for De Luxe. Fo 
fit pocket or purse, are powered with standard fiashlight bat 
teries, offer remarkable three-dimensional quality. Though hand 


viewer, De luxe model makes possible grouy viewing 


(Illustrated 
Rochester 4, N. Y. announce Kodak 


Register Printing Frame for aligning color separation mask uf 


Eastman Kodak Co 
to l1lxl4, to ecure close register with film or gla mask 


and i complete darkness if necessary. Matrix film punched on 


Kodak 


means of two register pins at edge of frame; with gla plate 


matrix film punch registered with transparency by 


accomplished with three metal conta 
$27.85 


register is 


inside of frame. Price 


Brumberger Sales Corp. has new 300-watt 


Projector for 35mm Bantam and 2'%4x2“% lides easy te 


operate and light-weight. Features vertical and horizontal tilt 


vernier lamp adjustment, interchangeable slide carriers that 


snap into place high-powered cooling fan which must be 


turned on before projection possible and keeps slides below 
body temperature, revolutionary aspheric optical system mult 
plying light output, brilliant coated 5 F/3.5 anastigmat ten 
with easy helical focusing. Price $69.50, tax 


$3.95 each; case $9.95 


ncluded with 


choice of carrier. Extra carriers 


Ansco, Binghamton, N. Y. now has available Bulk 35mm 


Ansco Color Film (Daylight Type only) in new 8 20 exposure 


load package instead of 5 20 exposure loads as heretofore 
Tungsten 35mm will come later. The 5 20 was priced at 
$7.68, tax included 


sells for $9.95. New cost per load is $1.24 as 


while new 8 20, already notched and 


tongued 
against former $1.53, saving 29c for each 20 exposure load 


Johnson Ventlite Co long leading manufacturer of 
photographic lighting equipment, has just issued handsome new 
folder describing their line of Challenger and Ranger Speedlight 
as well as new Rocket Portable. Also included are details 
concerning their incandescent and fluorescent Ventlites. Folder 
is called Engineered Lighting and copy s yours on request 


if you mention THE PROFESSIONAL 


Rochester 4, N. Y. has 


Athena Paper to conform with 


Eastman Kodak Co changed 


labeling of Kodak contrast 
Under new labeling Athena 
harder’ 


G and Y surfaces there is new contrast grade 3. For Athena G 


numbers of other Kodak paper 

contrast grades are one degree than before and in 

and Y former contrast grade | is now contrast grade 0, Type 

1265; 2 is now 1, Type 1265; 3 is now 2, Type 1265, and 
, 


new is grade 3, Type 1265. In the B surface grade 2 is now 


1, Type 1265 


Win Sales Company have novel water filtering device 
called Deeminac consisting of flexible plastic bottle and chem 
cal filter top. Fill bottle with ordinary tap water and, as you 


squeeze hottie, water passes through chemical top ready ° 














aa VON- DEVELOPERS HAVE PROVEN “SUPERIOR PERFORMANCE” ae 
They Save Time and Money With Consistent Unequalled Results 


Less RE-TAKES, less RETOUCHING, sharper DEFINITION and VON-L developers make more money for you because they 
OUTLINE. FINE GRAIN, better CONTRAST and TONAL RANGE give you the type of print you want without costly manipula 
with fully balanced DETAIL in shadow and highlight areas at tions of either negative or print 
high emulsion speeds 

VON.-L film developers for all purposes, AMATEUR POR VON.-L developers are time savers because they are simpler to 
TRAIT — PRESS — ELECTRONIC FLASH — INDUSTRIAL — use than your present solution. VON-L developed negatives are 
RESEARCH — X-RAY PHOTOGRAPHY. MOTION PICTURE NEGA hard, brilliant and detail is never blocked out even when over 
TIVE and POSITIVE HALF TONE and SEPARATION NEGA exposed, They can be used in trays, small or large tanks and 
TIVE DEVELOPERS and for PHOTO FINISHING machines. They keep for years and are highly economical to use 

VON-L developers for paper. Keep Whites Whiter and Blacks 
Blacker Use VON-L developers and be SURE 

Write for free information and literature stating type of developer you are interested in or type of work you do and 
our technical department will recommend and advise the right developer for your particular purpose. Our technical 
service is FREE. Use Fort Wayne address 


MON-BLANC CHEMICAL co. ie icant SPEARMAN, TEXAS 








Announcing the Photogenic “Little Giant” 
SPEED LIGHT 


Newest Development In 

An Electronic, Portable, 

Dry-Battery Operated 
Speed Lite 


Flexible Versatile 
Lightweight Good.-Looking 


The ‘Little Giant’’ has a two-power 
range 50 and 100 watt-seconds 
controlled by the simple manipulation 
of a high-low switch 

Two types of Reflectors, easily inter 
changed The conventional 60 
flood-type, and the narrow beam 
long range Reflector 

Two No 492 Eveready Batterie 
and Capacitors are compactly mounted 
in an attractive Royalite plastic case 

The Lighting Unit ts exceptionally 
lightweight, and can be instantly 
adapted to any type of camera shutter 
or flash gun 

The ‘Little Giant’’ is built by 
professionals, for professional photo 
graphers 

For complete information, see lead 
ing photographic suppliers, or write 
fo 


THE PHOTOGENIC MACHINE COMPANY youncstown 1, onto 








SPRAGUE - HATHAWAY, INC. 


58 Day Street West Somerville, Mass. 


Serving The Professional Photographer since 1874 


Coloring Copy work Albums Photo Mounts 
Water Colors Air brush specialty Frames Custom made 
Rubbed in oils Restoration work Mouldings Folders 
Heavy Oils Reproductions Moulding-Supplies Easels 

Printing Enlargements Mats 

Retouching 

Catalogue Upon Request 
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A new way to produce filtered 
water 


DOUBLE 
ACTION 
LIGHT TRAP 


use with calcium, magnesium ron and other minerals elim 
inated. Result is equivalent to triple distilled water. 16 oz 
bottle, with chemical cartridge filter that will distill up to 
—_ 40 gallons, $3.00 plus 25c postage. Color change in filter 
MICROMETRIC \ Sag | | indicates when refill, costing $2.25, is needed. 32 ounce 
ACCURACY \ bottle with six ounce filter is also available as wel! as larger 
\ unit distilling five gallons per hour. Details on request 
DIE CAST (Ilustrated) 
FILM GUIDE 
Lisco cut film holders are designed 


for ONE purpose only —to hold 


sheets of film so that the best The Idea Exchange 


pictures result. 

Surpassing drop tests, accuracy checks, tem 
perature, humidity, and rigidity controls, ALL the 
tests to which other holders are seldom if ever 
submitted, are an accepted part of the rigid 
specifications to which Lisco holders are made 
The plain fact is—Lisco holders are specifically 
designed to meet best the only crucial test—the 
quality of the finished print. 


2% x 3% — $3.85 4x5 — $4.12 
3% x 4%, — $3.99 5x7 — $4.71 


Fully Guaranteed for your complete protection. SIMPLE SCREEN DOOR BELL 


Sold at leading camera stores 


everywhere. BY KENT BELLAH, SAINT JO, TEXAS 
Write for FREE literature. 


LISCO PRODUCTS CO The average door is heavy enough so that when it 
631 West Elk Avenue, Glendale, California is opened the sound is reasonably audible. Screen 
doors, however, used in the summer months by most 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. a idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











studios, are something else and it is well to rig up 
| some kind of device which will ring a bell when the 
PACKARD IDEAL SHUTTERS | door is opened. An ordinary light switch, of the kind 
Sold by Jobbers and Dealers | used in refrigerators, will do the trick nicely. These cost 
EVERYWHERE | only about a quarter and it is a simple job to attach 

Manufactured only by | one on the facing behind the door. 
Michigan Photo Shutter Co. 
170 East Water St. - - - Kalamazoo 2, Mich. SOFTER TONES WITHOUT LOSS OF 


BRILLIANCE 
BY C. H. STEMPEL, BURLINGTON, IOWA 











WE CAN SAVE YOU MONEY ! ! 


use all or a portion of these services will give you some interesting results. | use anywhere 


The addition of boric acid to your print developer 


: : : Q from 50 to 150 grains of boric acid to 32 ounces of 
® Retouching ® Coloring ® Heavy Oils - . 

‘ developer. It permits much longer exposures, resulting 
in better balanced prints with more detail in the 
fine quality—prompt service—reasonable rates highlights. 

Send for price list today. of the prints and preserves brilliancy. Naturally it 


ROYLAC STUDIO 7300 VINE STREET requires longer development: a minute and a half or 


N ° . ‘ 
CENGINNAT! 16, OMIO two minutes for contact prints. Among the interesting 
‘The Photographer’s Finisher’’ 


® Printing ® Enlarging © Copies 
g ging Pp 


In addition it materially improves the tone 








features of such development is that the shorter 
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Taken by von Schnarendorf with GOERZ DAGOR LENS 


GOERZ DAGOR 


PRECISION PHOTO LENSES 


Craftsmanship, Experience and Integrity are 
the Pillars on which the C. P. Goerz American 
Optical Company has built its unparalleled 
reputation for producing the finest, high- 
quality, precision photo lenses. 


For over half a century, the experience and 
background of this Company has played a 
vital part in all branches of photographic 
activity. Our highly trained technicians con- 
tinue to prove their ability and craftsmanship 
in this specialized field. 


Today, photographers all over the world rely 
on GOERZ Lenses for dependable performance 
and many enthusiastic users proclaim them to 
be the world’s best. 


Remember...your lens is the heart of your 
camera. Choose it wisely and treasure it 
always. There is no substitute for quality! 
Whether your requirements are run-of-the-mill 
or something special, we will be happy to serve 
you. Write Dept. PP-3. 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16,N. Y. 


HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 

IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed 


. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete 

. No one may submit more than three photo 
graphs. 

Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. 

Any subject is eligible: portraiture, commercial 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bildg., Cleveland 15, Ohio 


NINTH CONTEST 
CLOSING DATE is March 15, 1953. 


FROM ENTRIES RECEIVED between December 16 
1952, and March 15, 1953 the judges will 
select Blue Ribbon Photographs for May, June 
and July 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOow! 
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Portronic Portrait—Susans of Hollywood (John E. Reed) 
(7Omm picture actual size) 


GOOD sz 














BEATIEE 1 , 


AUTOMATIC PORTRAIT CAMERA 








Ask Your Dealer or Write Us 


hotographic 


roducts Inc. 
6916 Romaine Street 
Hollywood 38, Calif. 
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the exposure and the longer the development, the finer 
the gradation attained. Conversely, as the exposure is 
increased and the developing time shortened, the 
print takes on greater contrast, to a point where it 
becomes muddy. Incidentally | develop all my films in 
a Kodalk developer containing a considerable quantity 
of boric acid. It seems to prevent development fog, 
as the protected edges of my negatives come out 
clear as glass. It also seems to keep the hypo bath 
in balance and free from stain. All this and beautiful 
negatives, tool 


SPEEDING UP PRINTING FROM ROLL FILMS 
BY KENT BELLAH, SAINT JO, TEXAS 


As the reader no doubt knows, to obtain maximum 
speed in roll film printing all operations should be 
performed as much as possible with an unbroken 
rhythm. This is fairly easy with uncut rolls when using 
machines such as the Pako Model B, but the rhythm 
is often lost when making reprints from cut negatives. 
You can gain an extra 50 or 75 prints per hour by 
using two stacks of paper of the same grade, one on 
each side of the printer. If working to the right, as 
we do, negatives are placed on the printer with the 
left hand and the first sheet of paper is fed with 
the right hand. This eliminates any lost time as the 
paper is ready to feed as soon as the negative is in 
place. If additional prints are to be made, the paper 
is fed with the left hand from the stack at the left 
side, and removed with the right hand. While the last 
sheet is being removed a new negative is being 
placed in position, and so on. If working to the left, 
the operation is reversed. We generally also place 
stacks of softer and harder paper at the back of the 
printer on the right hand side, so that different grades 
can be used without breaking the rhythm. 


ELIMINATING DARKROOM WASTEBASKETS 
BY LEROY HERBERT, ARLINGTON, MASS. 


Every photographer knows that the darkroom waste 
basket seems to be always filled no matter how many 
times a day it is emptied. In many studios it means 
that someone has to make several trips a day to the 
cellar or back yard just for that purpose. One photo 
grapher whose darkroom is on the first floor of his 
home solved this problem by cutting a hole in the 
floor directly below the darkroom sink. In the hole 
he installed a 10” diameter sheet metal furnace pipe 
which extended four feet down into the basement and 
below that he placed a large metal trash can. Now 
all his old negatives, discarded prints and other rub- 
bish go through the hole and into the barrel which 
is large enough so that it needs cleaning out only 
once a week, when the contents are burned in the 
furnace. Not only does he save time but he has a 
little more space which, in his small darkroom, is 
worth having. 

(Turn to page 55) 











In Your Own 
Studio In Only 
Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 
IMMEDIATE DELIVERY 


GET ON OUR MAILING LIST 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 


BRUNEAU ... 


the finest tripod buy 
STURDY ... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT . . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION .. 
Lowers camera smooth- 
ly, safely. 
LIGHT ...\. 
weighs less than 9 Ibs. 
DURABEE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CoO. 


4716 N. 18th St. Philadelphia 41, Pa. 

















(“GIFTATES”) 


REG. U.S PAT OFF, 


@ The Professional Photographer is be 
wildered because people are not having 
their pictures taken. 


B Are we, as Professionals, perhaps our 
selves at fault? Are we giving the public 
a reason to have pictures made? 


@ Most successful lines of endeavor have 
streamlined not only their products but 
their methods of merchandising. We, too, 
should do this because to advocate Por 
traits as Gifts and then deliver them lacking 
the most essential point — Direction with- 
out embarrassment — is like trying to steer 
a ship without a rudder. 


@ Many definite reasons for having Pro- 
fessional Portraits taken are embodied in 
the system termed GIFTATES, an inscription 
service on acetate which covers days and 
events throughout the year as well as 
personal greetings. GIFTATES slipped over 
your Portraits transform them into genuine 
gifts, protect the surface and give your 
customers definite reasons for buying addi- 
tional prints. 


@ Only GIFTATES can give your Portraits 
real merchandising value. Investigate them 
— today! 


The very best in Photograph 
Mountings since 1884 


‘a 9, 9 
\ilaller Y [I*/ abe (o 
eter fh 


) 


EAST HADDAM, CONN. 


The House That Helps The Profession 





Your dealer can secure GIFTATES for you 
if he is not already stocking them 
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Honorable 
Mentions 























By W. P. 
Fettkether, 
Dubuque, 
lowa 





By D. L. 
Zemper, 
Howell, 
Mich. 





Now that informal wedding pictures have become "big business" it behooves 
all photographers so to conduct themselves as not to jeopardize this im- 
portant source of profits. Where local societies or groups - I think St. 
Louis was first - have drawn up Codes of Conduct for their members to sign 
and distribute to the clergy (and when photographers have complied) all is 
harmonious. In other localities the antics of Some cameramen during cere- 
monies are being dimly regarded by churchmen. Not long ago the Catholic Arch- 
diocese of Louisville devoted an entire editorial in itS own newSpaper to the 
subject: "Photography a Menace at Weddings in Church." I quote in part: 
"Certainly the desire of a bridal couple and their friends to save a few 
pictures taken at a wedding is perfectly understandable ... the situation 
has reached the point where a judicious dash of moderation is called for.. 
We think that the bridal couple and their friends should be helped to con- 
centrate on the sacred and solemn aSpects of what they are doing, rather 
than being constantly distracted during the ceremony by thoughts of how 
they are going to look on the Society page next Sunday or on the home movies 
next month." There is a no! too thinly veiled warning behind thoSe gently 
sarcastic lines and if Louisville photographers do not watch their collec- 
tive step taking pictures in Catholic churches may well be banned entirely. 
Such a movement could quickly Spread nationally and to other denominations 
as well. 


I can remember when, due to many years of work while I was executive mana- 
ger of the Photographers’ Association of America, I had finally so thorough- 
ly stamped out the use of portrait photographs as premiums and "bait" offers 
that for more than a year not one national advertising campaign of that type 
appeared in magazines or newSpapers, and only occasional local "free photo- 
graph" offers occurred. It had meant continual watchfulness and prompt use 
of the mails, the telegraph and the long distance phone. Unfortunately this, 
like so many of the Association's former accomplishments in behalf of its 
members, has gone by the board Since I was forced out in 1949. I only mention 
it because every few dayS Some reader mails me a "free photograph" adver- 
tisement and I have to reply that there is nothing I can do because a letter 
or other communication to the offender, from me in my private capacity as 
editor and publisher of a photographic trade journal, would naturally and 
logically be ignored as unwarranted interference in other peoples' business 
affairs. One such scheme - a new angle in my experience - is being sponsored 
by the big J. C. Penney chain of stores. In late September their store in 
Monroe, Mich., advertised in a two column 12" deep Space: "A Penny a Pound, 
at Penney's; Your Baby's Portrait Taken for lc per Pound. . . No Catch! No 
Proofs! No one to try to sell you! Here is all you do: A) Bring your baby to 
Penney's; B) Pictures will be taken at once by experts using the finest 
automatic speed equipment; C) You will be given a ticket telling you what 
day next week to pick up your portrait. You will find a pack of lovely 5x7 
finished portraits. Pick out the one you like best - it's yours for only lc 
a pound. Other poses may be had for small cost if you wish." The studio 
(named in the advertisement) engaged in this method of uplifting the photo- 
graphic profession is in Charlotte, N. C. The established photographers 
in Monroe, Mich., must have had a very cheerful Christmas! 
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In case you are wondering, the contraption held 
by Mr. Barnes in his picture at top is his pet 
camera, an ancient 5x7 Graflex with a custom 


built (home-made to you) extension to accept a 
16” Wollensok Beach Multi-Focal lens 





| 10) 

UUUULUL 
MEET WALTER AND SINAH 
By C. Thomas 


THE DATE: April, 1951. 

The place: Austin, Texas. 

The occasion: Formal opening of the Walter Barnes Studio. 

As anticipated, the usual number of personal friends dropped in, and the 
usual procession of local photographers, among them the usual percentage who 
came for no other reason than to see if there might be anything here to worry about. 

As a matter of routine, the supply houses sent their men around to ‘‘case the 
joint,/’ make a mental note of future needs and determine what they thought about 
it being a safe credit risk. 

When it comes to formal openings, Walter Barnes is the man who can take 
‘em, or leave ‘em. He tip-toed around sniffing the flowers, flitted from posy to posy. 
He gave his unique version of The Artiste of the Lens performance with gestures. He 
demonstrated the best way of polishing a lens with a coat sleeve. In the excitement, 
Walter had forgotten to bring his Yo-yo along! 

Let's call Walter's first bride Ann, because Anna was her maiden name. Ann 
came to Walter because she was dizzy in love, ‘way up to here. And, luckily for 








Walter, she was. Otherwise, she would have wanted to see some pictures of other 
brides he had photographed, and this would have embarrassed Walter's partner, 


Sinah Colburn, no end. For between them, they did not have a single bride’s picture 
to show. 


WALTER BARNES 








WALTER BARNES 


At the far left noted writer J. Frank Dobie hears a story about himself. He was about to inter 
rupt to say that the truth was even worse than he was hearing, when Walter Barnes pressed the 
shutter. The portrait at left is a costume shot; the young lady’s deep brown eyes and long dark 
hair seemed to demand a Spanish shawl. The lovely bridal picture above is a home portrait; 


Walter has plenty of samples to show now as compared with the situation Mr. Thomas tells about 
in his accompanying story. 





What Walter did have, in the way of 
photographs, was a glossy print of a raw 
hamburger in a frying pan, a picture of a 
one-gallus fireman, flexing his new plastic 
badge, and a picture of a local butcher 
wiping his hands with his apron. 

In lieu of a bride’s picture, Walter 
showed Ann a study of himself, made when 
he was young and handsome, and by the 
picture, rather sinister-looking. Showing that 
picture is even more effective than pulling a 
gun. It's a prized possession. 

Ann got her revenge, in an_ indirect 
way. Her wedding picture made the front 
page of the Sunday Society Section — with 
a Walter Barnes Studio credit line. And that 
touched things off! 


WALTER 
BARNES 


Walter soon had more brides 
Solomon allegedly had. And in a = much 
shorter time. And one bride begot another, 
and this went on and on 
chain. 


than 


like an endless 


The primary purpose behind opening a 
studio, as everyone knows, is a dreamed-up 
way of escaping work. Some photographers 
have been very successful in this respect. But 
they died from hunger pains. Walter and 
Sinah will have to do it the hard way, thanks 
to Ann. 


There were those days when Walter 
and Sinah thought seriously of splitting the 
raw hamburger that Walter had previously 
photographed between them. But it never got 


quite that bad. 





After their work had become circulated 


around, unfamiliar people started phoning in 
to make appointments. One of these was a 
Mrs. Stevenson. As far as Sinah knew, this 
could have been a Mrs. X. Sinah is not one 


to pry. Those phoning in usually know who 
they are, and consider it none of Sinah’‘s 
business. To ccd to the confusion, she 
scribbles in the appointment book so she 
herself, can’t read it 





shh ib laa Mea ssp tactiried vit imbibe” 


WALTER BARNES 


Mrs. Stevenson kept her appointment, 
and then Sinah got the vital statistic informa- 
tion. 

“Mrs. Stevenson, what's your _ first 
name?” 

“C-O-K-E." 

In trying to suppress a laugh, Sinah 
giggled, which is better than tittering, any- 
time. Mrs. Coke Stevenson was the wife of 
Coke Stevenson, one of the most popular 
governors Texas ever had. Just imagine how 
Sinah must have felt! 

But it was a little different when noted 
author J. Frank Dobie came in for a sitting. 
He and Walter had known each other when 
they were both on the faculty at the Univer- 
sity of Texas. Both had loved their work with 
an impassioned intensity. And, as intense 
love eventually burns itself out, that explains 
why both are no longer connected with that 
great temple of learning. 

But just for old time’s sake, and for old 
alma mater, they joined hands and daisy- 
chained around the camera, singing a few 





The delicate vignette of the blonde at top 
left was blue-toned and appropriately titled 
“Lady in Blue.” The other, hung at a national 
convention, is one of Mr. Barnes’ typical 
camera vignettes and practically a straight 
print. Mr. Barnes is an artist at blending his 
vignettes into the backgrounds. 


choruses of The Eyes of Texas Are Upon You 
in full voice. 

A more timid man would not have sung 
out so lustily, but Walter, who is tone-deaf 
and sings everything in the key of “‘If,’’ 
would gladly do as much for any church 
choir. 

“Oh, that Walter!’ Sinah often wails. 
“There’s no telling what he'll do next.” 

Walter taught mathematics at the Uni- 
versity for several years, and if there is 
anything he enjoys, it’s telling tales outa 
school. He tells gags on dignified grand- 
parents to their grandchildren in for a sitting, 
knowing the gags are going back home to 
roost. 

Walter has an audience, not sitters, 
before his camera. 

“| relax ‘em!’ said Walter. And he 
does. 

Sinah, she’s the sensitive one. Com- 
plexes? She revels in them. Little things, like 
other people's freckles and small blemishes, 
worry her to death. In her time, Sinah has 
removed enough frown lines, if laid end to 
end, to encircle the globe. Sinah isn’t the 
type who can dispense with a wart with a 
devil-may-care attitude. Sinah has yet to 
begin to live dangerously. 

Sinah began her life as a career girl 
in Kansas City. This was about the time Tom 





Pendergast was having people shot in the 
Union Station just to amuse travelers between 
trains. What kept Sinah from a more exciting 
career? Complexes! 

With murders to the right of her and 
murders to the left of her, Sinah sat peace- 
fully at her retouching desk worrying about 
the frown lines that marred the beauty of 
the Country Club Set. Then she moved to 
Columbia, Missouri, to open her own studio. 
It was the same thing there, only more quiet. 
Finally the pastoral lull got on her nerves, 
and she picked up and moved to Chicago. 
Then she moved back to Kansas City. She 
had to get a new retouching pencil. 

Then Sinah heard about California, 
where everybody grows Vitamin C in his own 
backyard. But this pilgrim never did get to 
California. 

An Ansco man — who shall be nameless 
— knew Sinah and her work. He also knew 
a chap named Payne who had a small studio 
in Austin, Texas. This chap, Payne, according 
to the Ansco man — who still remains name- 
less —- was destined to go places. Would 
Sinah, on her way to California, stop over in 
Austin and talk with Mr. Payne? Sinah would. 
She’s a democratic fellow, and will talk to 
anyone. 

After talking with Mr. Payne, Sinah, too, 
was of the opinion he was destined to go 
places. Oh, the psychic people you meet in 


The photograph at lower left is a fashion 
shot, taken to display the gloves and hat 
The other, a portrait of a famous researcher, 
Mr. Barnes titles “The Mathematician.” Says 
Barnes: ‘“‘We want you to see the subject, not 
the photographer, when viewing one of our 
portraits. Our techniques are therefore very 


simple.’ 


this business! Eventually, Sinah came to man 
age the studio. Payne was spending most of 
his time in Houston. Then he took a run down 
to South America. Then Hawaii. Then to 
Europe, and the Orient. This man, Payne, was 
destined to go places, wasn't he? 

Payne finally closed his Austin studio, 
leaving Sinah without a job to call her own. 
Finally, she lost her self-respect, and took up 
free-lancing. And then she met Walter. 

Now Walter and Sinah have a cute 
little studio in a cottage deserted by a bone 
cracker. Doc’s old customers wandering in, 
then, are not surprised if Walter should twist 
their arms a little. The studio is completely 
surrounded by a jungle of growing vegetation, 
landscaped by Hap & Chance. When things 
get tough they plan on growing their own 
chop suey. The bamboo is doing nicely, and 
the shoots will be ready, come spring. 

The building has a deformity Sinah can 
do nothing about. The north wall has a convex 
bulging-out made by a man about Walter's 
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size who, evidently, was headed south but 
rearing back with great force. Only you and 
| will know that was caused by Walter push- 
ing back to gain “that extra inch.’ This 
explains what Sinah means when she says: 
“Walter's in the groove!’ 


Incidentally, this developed muscles that 
come in handy when Walter rhumbas. And 
he has a certain swish to his gait now that 
he never had previously. 

Oddly enough, cramped quarters pose 
no serious technical problem. However, this 
once worried a bride's mama, quite badly. 
Direct from a cocktail party, she kept insist- 
ing that Walter could not back up far enough 


{and it wasn't Walter's breath that was 
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offensive). Mama knew all about photo- 
graphy! Perspective, too! Furthermore, she 
let Walter know that she had not only been 
thrown out of better studios than this, but 
bigger ones, as well. 

Instead of putting Mama’‘s head in an 
old changing bag, and pulling the zipper up 
tight, Walter tried wheedling the old girl into 
being sensible about the whole thing. 


Sinah, who attends to arranging the 
bride‘s gown, and sees that the bride isn’t 
thumbing her nose at Walter, who is at a 
disadvantage with his head buried in a black 
cloth, excused herself to go commit hara-kiri. 

At the last state convention, the Barnes 

(Turn to page 57) 





THIS SHOT was given a exposure at 
F/45 on Super Pan Press Type B film, developed four 
and a half minutes in DK-50. The print is a projection 
on Kodabromide F-2, developed one 


minutes in D-72, one-to-two. 


twenty-second 


and a quarter 


SOME YEARS AGO the spectacular signs of New York's 
Times Square were the talk of the 
satisfied that many of our readers remember the 
Wrigley moving fish of many colors, the chariot race, 
the Cliquot arctic scene and the bursting 
all of them consisting of groups of bulbs. Today in 
almost any sizable city groups of dazzling neon signs 
can be found that outshine the Times Square of an 
earlier day. 


country. We are 


sky-rockets, 


Our photographer has produced a very satisfactory 
photograph of a neon sign which can be seen on many 
retail streets, advertising as it does a very well-known 


brand of shoes. We have no suggestions to offer with 
respect to the technical quality of the picture. 

While the tubes composing the name “Flagg Bros.” 
are perfectly sharp and clear, part of the flag itself 
shows some halation. While this is not a serious fault 


and is due to the mechanics of the sign or the colors 
of the tubes, or both, some of the halation could have 
been avoided by exposing only part of the sign at one 
time, assuming this to be possible and that the maker 
of the sign, or the store manager, is willing to work 


with the cameraman. 


The print gives us the impression that, if the sign 
flashes off and on in whole or part, the words “Flagg 
Bros.’ are lit for shorter periods than the rest of the 
sign. If they are not then it is our guess that those 


words are in a less actinic color, one requiring an 
exposure of such length as to be far more than that 
needed for the tubes. Should this be the 
case the fault could have been corrected by using the 


proper filter 


remaining 


You will notice that the flag has several outlines 


all of which are of about equal These out 


intensity 
lines are intended to give the impression that the flag 
is waving. If you can get the co-operation suggested 
which means that the would be 
slowed down so you could make a series of exposures, 
one of each part of the flag, the result would be better 
The first then should be a full exposure 
flag in the 
should be giving 


phantom images of the remaining flag positions 


flasher operation 


showing the 


position of best advantage; the others 


shorter exposures fairly faint or 
Such 
a procedure would present a more definite impression 
of movement of the whole sign while at the same time 


eliminating the halation 
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A PHOTOGRAPH FOR ARMCO 


By Allen Sommers 


(Adapted by permission from an article in “Advertising Age’’) 


AMONG THE UNSUNG heroes of advertising are agency art directors and the 
illustrative photographers with whom they work. When they set out to get a photo- 
graph of a Hindu fire-walker or a close-up of a flying saucer to illustrate an 
advertisement, they naturally expect problems. For a real stickler, however, an art 
director for the noted N. W. Ayer & Son agency of Philadelphia, and Herb and 
Bob Hayman of that city’s Hayman Studios, suggest you try photographing a bus 
full of normal youngsters. Such a shot was required for a Saturday Evening Post 
advertisement intended to point up the fact that school buses take a lot of punish- 
ment both from the weather and from their passengers, and that their paint stands 
up better when the body, seats and other steel parts are made of a special Armco 
paint-holding steel. 

The agency’s first job was to locate a bus in which the special Armco steel was 
used. A local distributor provided one but, by the time the photographer was ready, 
that bus had been sold and another had to be driven to Philadelphia from the 
factory. Another difficulty was selecting the photographer because of the necessity 
of finding one whose place was large enough so the bus could be driven into it and, 
in addition, whose camera room was air-conditioned. Why air-conditioned? Well, 





look at the finished advertisement, repro- 
duced here. The inside of the bus had to 
look as if a storm was raging outside, which 
meant that the boys and girls had to be 
wearing raincoats, slickers and heavy clothing 
in order to put across the storm idea. Now 
clothing like that can be pretty hot if, as was 
the case, the photograph is being taken in 
the middle of a record-breaking July heat 
wave. School kids are hard enough to handle 
under the best of circumstances; no art direc- 
tor or photographer in his right mind would 
dare load them with heavy clothing in heat 
above ninety degrees and expect good 
results. 

Offered the assignment the Haymans 
first measured their ground floor camera 
room, which is air-conditioned, and found 
the bus could be squeezed in with all of a 
half inch clearance. Then they made some 
candid test shots in a school bus under actual 
conditions in order to learn about the nature 
of the light and the kind of action taking 
place. Eventually, says Herb Hayman, they 
were able to duplicate that lighting when 


The completed advertisement as it 
appeared in the “Saturday Evening 
Post’. A bit of art work was nec- 
essary in spite of Hayman brothers’ 
best efforts 


making the final studio shot by the use of 
fourteen separate sources of small flash plus 
a fair amount of light reflected from the bus 
ceiling. They also found out that several seats 
in the right foreground would have to be 
removed in order to meet the requirements 
of the art director's layout. Later, a separate 
photograph of a seat was taken in proper 
perspective and double-printed into that area 
to overcome what would have been an 
obvious lack of seats in that section of the 
bus. 

So the bus arrived at the studio. And the 
kids arrived. And then the bus distributor had 
to be called in to remove eight seats, as the 
preliminary tests had indicated, so the cam- 
eraman would have room to maneuver. The 
children were then ushered into the bus and 
told to ‘“‘act natural.’’ The cameraman made 
several unposed shots, hoping for one that 
might be unusual. Finally that idea was 
discarded and each child was posed individ 
ually and carefully. Eighteen negatives later 
the Haymans and the art director had the 

(Turn to page 58) 
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DATA: 


THE MAIN source light for this three-quarter portrait 
was the Sun-Spot at the left front, the fill-in being the 
flood to left of the camera. The Sun-Spot at the left 
rear served as a “kick” light and a small lamp in a 
reflector behind the subject illuminated the background. 
The exposure was one-fifth second at F/12.7 on Super 
Pan Press Type 


minutes in DK-50, one-to-one 


B film, which was developed for six 
The print was a projec 
tion to 8x10 on Opal 9, developed for two minutes in 
D-52 


one-to-one 


CRITICISM: 


IT IS ALWAYS comforting to see that a photographer 


is trying to do something more than the ordinary head 
and-shoulders and here we have a nice, relaxed por 
trait. It is unfortunately out of balance compositionally 
because the hand, which appears a bit cramped and 
stiff, is too small to baiance the other light areas and 
is too far down in the corner. The other areas are of 
course the head, plus collar and shirt, and the hand 
kerchief. 


almost 


Regrettably, the collar, shirt and handkerchief 
detail and 
rendered as plain white paper. The handkerchief, with 


entirely lack tone value, being 
its jagged points, is especially bad because it is the 
first thing to catch the eye and keeps pulling the eye 
from the face. 

Assuming that these had not been burned out by 
had been a bit 


then balance could have been 


the lighting, or burned-in during 


enlarging, secured by 
pulling the arm back to make the hand a bit more 
prominent and larger, relaxing the wrist and re-posing 


the hand to give more emphasis to thumb and fore 
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finger. The hand then would not, as it does now, take 
the eye right out of the picture area. Coat and trousers 
have been well lit but there is a feeling of distortion 
on the right side as well as in the lower left corner, 
leading us to wonder if the lens quite covers the film; 
perhaps it has too short a focal length. 

light and so-called “kick” 
the fill-in light, 
much too powerful for that purpose. Also we have here 


The main source light 


have been washed out by which is 
a rather broad face and for a broad face one should 


never use a broad lighting which always makes the 
face look wider and plumper and this has been accent- 
vated by the excess of light striking the ear. The back 
ground light was much too weak to create the relief 
so desirable in a pose of this type and, again with 
respect to the background, it is questionable whether 
the effect of smoke against the drape on the left is 
good. Had there been no drape one could feel sure 
that the faint 


lights on the ground were (or 


intended to be) smoke from the cigarette. Instead the 


were 


looks more like stains or 


fingermarks on the negative. 


effect is disturbing and 

The expression is very pleasing and the portrait, 
in spite of our criticisms, should be saleable though a 
photographer should always strive for more than that. 
Exposure and development of the negative appear to 
be good, but the print seems to be both under-exposed 
and under-developed for this type of lighting, leaving 
it rather cold in tone. 

Incidentally we have here an interesting optical 
illusion, The charred edge of the cigarette paper lines 
up exactly with the shadow line of the third finger 
so that, at first glance, the rather long ash appears to 
be a stub held between the third 


second cigarette 


and little fingers. 








The Old Scandia 
Restaurant cre- 
ates atmosphere 
through the use 
of murals. 
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FILM-ART 
MURALS 


An unusual appli- 
cation of murals 
in the Coral Ga- 
bles Country Club 
lounge. 





FILM-ART MURALS 


[ 
A CUSTOM MURALIST TELLS HIS STORY 


By Maurey L. Ashmann 








WE OFTEN FEEL like the proverbial drug-store, where the seeker of medications 
expects — and finds — everything from shoe laces to rubber tires. 

So it is with us. 

We find that the making of photographic murals provides a field of production 
as wide as imagination and effort can take us, and as comprehensive as any 
customer's needs dictate. Therefore we are most happy that photographers, country- 
wide, are beginning to realize the potential income, satisfaction, and opportunity 
that murals offer them. 

Anything that can be photographed is mural material, and the story that is 
always best told by a picture is even better told with a photographic mural, since 
the telling can be done with atmosphere, accuracy, and beauty. 

Yes, a picture tells the story best, as in advertising, in creating impact and 
eye appeal, and we have been making “‘picture’’ displays of every kind, from the 
presentation piece of the advertising agency — to the industrial display blowup — 
to cut-outs of strip teasers for night clubs! 


FILM-ART MURALS 


Ew 





Opposite page: top left 
— murals in an auto- 
mobile show-room; right 
—reproduction of Da 
Vinci’s “Last Supper” for 
a religious exhibit; bot- 
tom left — murals in 
this bank depict the 
growth and development 
of the South Florida 
area; right — having 
installed air-conditioning, 
the La Pena Restaurant 
uses murals to cover the 
no-longer-needed win- 
dows. On this page: 
above — show-room and 
office of Film-Art Murals 
as seen from the street; 
below — interior of of- 
fice with the layout of a 
mural under discussion. 


FILM-ART 
MURALS 


The use of photographic murals in 
illustrating manifold manufacturing operations, 
multiple building and area development, 
products, content, etc. etc., has been increas- 
ingly popular and has resulted in ingenious 
application of the art of photographic 
enlargement. Suppose we tick off only a few 
examples. 

A hotel 


and home builder wants to 


show his work, so he uses mural installations 
in his office and reception rooms. 

Similarly a large plumbing contractor 

An airline office is showing areas trav 
eled and its huge planes, for the psycho 
logical presentation of security by size 

A power and light company subtly shows 
its association with the growth of the com 
munity, by using murals in a branch office 





FILM-ART MURALS 


Above. retouching, air brush and other art work are 
often needed on the preliminary photographs for a 
mural (the mural behind the artist was blown up from 
an original 4x5 print which can be seen above the 
upper right corner of the easel); below left darkroom 
for processing negatives and small prints; below right 

paper being trimmed for a mural in another dark 
room while the technician examines a projected picture 
Opposite page: top left murals being developed in 
one corner of the developing room; top right two 
assistants mount paper on south projection wall while 
technician shoots another on the north wall; bottom left 

many murals are toned in these trays; bottom 


right the mounting and finishing room 


FILM-ART 


A huge clothing store illustrates _ its 
manufacturing processes with wall murals. 

A political candidate has a story to sell: 
his personality with giant portraits; his views 
through giant enlargements, etc. 

Yes — photographs tell the story — and 
we present these photographs in dramatic 
size, in display form adapted to industrial 
merchandising ideas and needs, and a tech- 
nique of coloring that make them the best 
expression of visual advertising . 

But, there is far more: 

There‘s the creation of atmosphere and 
the impression of greater width, height, and 
length that wall murals bring. By way of 
illustration: 

The restaurant that wishes to create a 
foreign decor, or local scenes for table 
conversation, or a ‘period’ idea, or to show 
up the kitchen. 

The office or showroom that wishes to 
create a pleasing and attractive theme by 
photographic murals of interest, or drama, or 
for sales presentation. 

The real estate office, where photo- 
graphic enlargements have become a sales 
aid factor, utilizes murals to show area 
development, homes, etc. 


The tourist bureaus, that use magnificent 
scenic murals in places of public interest, 
windows, etc., and, of course — the bank! 


With the changing of the banker him- 
self from the old conception of the frozen 
individual with the big vault to that of 
community participation, the desire to show 
the pleasant, welcoming institution has made 
carpets and murals almost a necessity, and 
certainly a much admired part of the decor 
in banks, loan companies, and the like. 

Similarly with other institutions, schools, 
and public buildings 


MURALS 








FILM-ART MURALS 


Architects, too, are finding increasing 
use for only 


ny 


in decor but in 
renderings’ for dis- 


murals, not 
enlargements of their 
play during construction. 

Another more widely known and most 
acceptable form of our work is portrait 
enlargement, an increasingly large seller for 
photographers and a most beautiful ‘home 
piece’’ as done on canvas, tinted or brushed 
in oil, and properly framed. 

We have just completed a couple of 
most interesting jobs duplicating and enlarg- 
ing famous paintings where detail had to 
be such as to retain photographic integrity 


“ 


yet where the oil ‘‘masterpiece’’ theme had 
to be retained. 

One is a copy of ‘Mona Lisa” 

(for the Mona Lisa Italian Restaurant) in old 
oils on an enlargement from a small copy 
print. 

The other — a unique (and highly suc- 
cessful) traveling exhibit which posed many 
problems — was to create for a huge trailer 
old masterpieces in large mural form including 


the duplication of Da Vinci's The Last Supper, 
Boticelli's Adoration of the Magi, Hunt's Light 
of the World, and Rubens’ Crucifixion 


The iilustrations show some of the work 
What 
tremendously effective technique developed 


and its size. cannot be shown is a 
by us, “black light’’ retouching, on our heavy 


oil finished photographic murals, wherein 


background, halos, and other essentials to 
the true conception and presentation, were 
brought to beautiful and dramatic effect by 
the use of a “black light’’ fluorescent lamp 

Photographers have been our best sales 
men, next to the completed work. 

We find that top-flight photographi« 
craftsmen are urging their clients to use the 
photo mural expression in and 
that 
positive trend by leading decorators, design 


ers, and architects to utilize, wherever possible 


decorating 


merchandising and there is now a 


the beauty and effectiveness and 
bility of photographic 
comparatively 


adapta 


murals, with their 


moderate cost and _ lasting 


qualities. 
From the technical end each job is a 
“custom job’’ and each piece is important 


‘1 


When we haven't a ‘“‘quality’’ negative to 


work from, our technician strives to make 


‘copy’ negatives supplying needed detail and 


(Turn to page 59) 
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PLAY UP THE “DISCARDS” 


By Maydel Massey 


HERMAN BATY 


SIX YEARS AGO when Herman Baty bought the Mexia 
Studio, had but 
gressive Central does 
but 


he no competition in the small 


pro 


Texas town. Today he have 


competition, it has meant no loss of business or 


any lessening of his 
Mr. Baty reputation for 
good photography that extends throughout the South 
west 

The 
Baty built 


or 


steadily growing customer lists, 


while is rapidly attaining a 


most of this 


it 


unique aspect that 


have been utter 


success 1S 


largely on what might 


waste, loss, plus his own creative imagination and 
ability. By showing his clientele something “different” 
in portrait photography, he has built up a demand for 
the the 
subject both naturally and flatteringly. 

It 


realistic and informal picture which depicts 


began with Baty’s annoyance at the seeming 
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preference of his customers for the stiffly posed, 


touched-up phectographs which had been the accepted 
form that When 
prints 


for 
type 
were shown, Baty might have been satisfied with giving 


in vicinity 


that 


years. his subjects 


invariably chose for when proofs 


them what they seemed to want 
hunch with the 


see if he couldn't increase the 


Instead, he played a 
and 
pictures 


to experiment rejected negatives 


demand for his 
with an entirely new approach. 

With the customers’ permission, Baty began mak 
ing up the rejected poses for display purposes, choos 
ing those which illustrated the 
convey: the appeal life-like 


point he wished to 


of portraits done with 


artistry and skill. 
his first 
chose a most 


For experimental window display, Baty 


unorthodox subject; Latin 
had come 
The old 


dressed in probably what to him was “best’ 


an elderly 
the studio 
had been 


attire; 


American gentleman who into 


for pictures of himself fellow 
a 
new suit of khaki clothing, with shirt buttoned to the 


neck, no tie. His thick black hair was neatly combed, 
BATY 


ee 


. 





This photo- 
graph, called 
“Fantasia,” 
won a prize 
and aroused 
much com- 
ment, even 
though Mr. 
Boty still does 
not know how 
it happened. 
At bottom left 
is one of his 
news assign- 
ments, an aer- 
ial shot of a 
freight train 
wreck which 
occurred at a 
nearby town. 
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and the heavy mustache on his upper lip was neatly 
he faced the 


almost childlike 


trimmed. Somehow his expression, when 


studio of pleased, 
delight. 


This portrait, blown up to 


camera, was one 
and 


dis 


16x20 dimensions 


conservatively framed, was placed in the street 


play window with the simple caption “Senor Gonzales.” 
Although Baty was 
the 
hoped the stark simplicity and pleasing expression of 
the subject would attract favorable attention. 


not himself entirely pleased with 


picture’s composition and technical points, he 


It certainly did. People who had always hurried 


past the usual display of cute babies, sweet girl grad 





vates, and stiffly correct young business men 


to stare, to smile to discuss the blandly 


Senor Gonzales looking at them 


dark 


the studio to discuss appointments and 


features of 


twinkle in his eyes. Many of them came 


sittings 
of the display were more than gratifying 


he was on the 


After that, Baty knew 
He the 


subjects 


chose most 


find 


deliberately unique 
he 


rejected proofs 


could for h displays, such 


which showed the subject 


a relaxed moment, performing some habitual 


the 
There 


or when expression was especially strikir 


was the elderly lady whose 


appeal 


and 


sto 


pped 


pleasant 
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HERMAN BATY 


‘Cricket’ is the title of the photograph above and ‘Miss 
Pigtails’ of the one below. See page 49 for more details 


HERMAN BATY 





kept slipping. One of Baty’s plates showed her cau 
tiously adjusting them on her nose unmindful of the 
camera and photographer. 

The lady herself was mildly horrified when she 
saw that proof, and quickly rejected it in favor of 
the more ‘“‘glamorous” poses. But Baty had noted that 
the gesture he had caught was a habitual one, and 
asked the lady's permission to use that pose as a 
display. Finished as an enlargement, oil tinted by 
Mrs. Baty, the portrait went into the window. Again 
people stopped to look to smile and admire. The 
lady's daughters passing the studio stopped and 
gasped with astonishment — and delight. They came 
into the studio to order prints of the portrait for them 
selves. 

“It's just like mama; as if she were sitting there 
in personl’’ was the comment. Maybe the other portrait 
was good, but this one was real! 

There was the young lady who came into the 
studio one bleak winter afternoon to order her engage- 
ment pictures. She was wearing an attractive green 
coat, and her face was alive with a radiance that 
Baty wanted to capture. Acting on an impulse, he 
asked the lady to pose informally while he took some 
shots of her with color film. The result was an 
unusually attractive transparency of the girl which she 
bought, in addition to the later formal poses, and 
which many of her friends and members of her 
family wanted too. But first the transparency went on 
display, another sample of his skill in photography and 
business as well. 

Not that Baty scorns the routine baby and child 
hood pictures. He does them in volume, but here too 
he strives for that touch of originality and naturalness 
which increases the appeal of the picture and the 
sales thereof. Inside the studio, there is a display of 
baby and child prints which make parents desire their 
child depicted as naturally and appealingly. 

Dog portraits too, are another eye catcher and 
business increaser. Although practically none of his 
customers had asked for pet pictures, Baty used his 
own cocker spaniel as a model and displayed the 
pictures in a special but prominent display space. His 
pet portraits have been acknowledged by professional 
colleagues as extremely fine work, and by his cus 
tomers as something they too would like to own. Baty 
likes doing pet pictures, and is striving to build up 
this department of his studio by giving it more 
attention. 

In fact, he is determined not to overlook any 
possibilities in enlarging and increasing his business. 
He sells photo supplies and does photo-finishing, and 
flatters finishing customers by enlarging and displaying 
some of their better work. He does commercial work 
on assignment, and has taken some fine news pic 
tures which have been distributed nationally. 

One of his strangest experiences grew out of a 
wedding assignment he was covering for a local family, 
and his own objection to discarding waste shots plus, 
perhaps, that curiosity which has helped him achieve 


a personal originality in his business. 


























Shots like this at the 
right are positive atten- 
tion-getters for window 
display use, says Mr. 
Baty. “Cricket,” opposite, 
an Honorable Mention 
print at a Tri-State con- 

| vention, was enlarged to 
16x20, colored, and was 
another “stopper” for 
his window. “Miss Pig- 
tails’ is his 12-year-old 
daughter, shot in sharp 
detail to prove that 
even so-called ‘‘awk- 
ward age” youngsters 

} can make attractive por- 

trait subjects. 
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Anyway, while developing the wedding shots, of the curtains, or a momentary carelessness, or an 
Baty discovered a strange looking negative for which imperceptible movement by someone near the camera 
he could not account. Supposing it to be a double Baty doesn’t know 
exposure, or some other ruinous contingency, he was But “Fantasia” has brought him a great deal of 






about to discard the negative, but curiosity led him 
to make a print. Still unsatisfied by the result, he 
was fascinated by the weird looking picture. He 
enlarged it, but except for an irregular pattern of 
white and gray shadows which form a strange com- 
position of surrealist proportions, it still made no 
sense. 


favorable publicity, and the fact that he developed 





and exhibited the weird print is a tribute to his imag 
ination and creative skill. It might have been dis 





carded, overlooked, rejected in disgust. That, accord 























Nevertheless, Baty 
“Fantasia” and put it on display. It drew more com 
ment than he had expected, and a few days later a 


local club woman came in to ask if she might buy a 


named the strange picture 


duplicate of ‘Fantasia’ to use as an example of 
“abstract photography” in a coming club lecture. 





Amused by the imaginative stirrings of public 
interest in the fluke “abstract,” Mrs. Baty sent the 
print to a contest sponsored by the Tri-State Photo 
graphic Society. Baty himself also sent 10 of what 
he considered his finest photographs. Some of these 
10 selections won minor prizes in different classifica 










tions, or honorable mentions, but “Fantasia” was 
awarded third prize in the “best in show’ class 





















Caught unawares, off guard, Baty heard himself 
lauded by the contest judges for the imagination and 
creative ability which had produced Fantasia. Asked 
for an explanation of how the picture was made, 
Baty, red-faced, confessed the only explanation he had 
ever figured out. He supposes that he must have laid 
his press camera down for a moment near a dark 
ened window where the wind was blowing billowy 
white curtains across the shutter. How the shutter came 
to be opened is still a mystery. Perhaps a light touch 


“You simply must stay and see the two or three snap 
49 
shots of the children that Ted went upstairs to get!’ 
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ng to Caty, is the secret of his success as a photo- 


grapher, and how he has used his desire for the 


unusual, the unique, the appealing to build his busi 
ness and enrich his reputation. 


SMALL SPACE ADVERTISING 








KEEP YOUR NAME BEFORE THE PUBLIC 


BY J. R. METCALF, m. PHOTOG. 


| AM 


in earlier 


IN FULL AGREEMENT with what has been said 
THE PROFESSIONAL about the 


used continuously, in the 


issues of 


value of small space, local 


newspaper. In fact | use such advertisements on an 


every-other-day basis, three times a week, and not 


only right here 
but in 10 
larger space when the important photographic seasons 


of the year come around but, 


in my own town of Harrisburg, Ill., 


other nearby communities. | do use 


in between, | know 
of no better way to keep my name favorably before 
the public, and at comparatively small cost 

The advertisements are not elaborate they don’t 
have to be, but because they are in small space and 


yet | want them to stand out on the page | have each 
one lettered on a card by a local sign painter. Then 
| make a reverse photographic copy and send it away 


to an engraver who makes a zinc etching for me. 


From that the local paper makes up as many mats as 


| need for other publications. It’s important to keep 


the copy short and to emphasize, in addition to the 


studio name, one brief idea in each advertisement 


The lettering costs very little as it can be done with 


either a speedball pen or a small brush and any 


competent sign man can turn out such a card in jig 


time. The assortment | am sending (see opposite page) 


will give your readers the idea. 


AVOIDING THE SUMMER DOLDRUMS 








SOME PRACTICAL BUSINESS PROMOTIONS 
BY R. C. HANNON 


HERE, GLEANED from conversations with studio owners 


in several states, are business-building promotions on 
which some of them are counting to keep things mov 
ing during the torrid weather which lies ahead. Some 
are “time tested,’ others are new and of course what 
will work out satisfactorily in one locality may be 
these do nothing 
more, reading them may stimulate your own thinking 


along profitable 


quite out of place in another. If 
lines 

Take, for example, school work. Too many photo 
graphers look at this from only one of two angles. If 
the studio has a contract with one or schools 
the sittings are run through in the customary manner 
and that’s that or, failing a contract, the photographer 


merely 


more 


charges off any possibilities of school work 


completely. 

On the other hand, one photographer makes it a 
point to send each graduate of every nearby high 
school, be it parochial or public, a personal letter of 
congratulations upon the successful completion of a 
high-school career. A “P.S." in a thoughtful vein sug 
gests a “graduate’s package” consisting of three 8x10 
suitable for presentation 


portraits to parents, 


advisor and “best girl’ or “boy friend.” 


faculty 


Professional 


In addition, the “package” includes six 5x7 prints 
suitable for use in applying for a job, for presentation 
to friends or for many other equally valid purposes. 

This photographer also offers “Graduation Duet’ 
photographs, consisting of graduate and current “best 
girl or best boy friend” together. Or two very close 
school chums may be posed with one another in 
seated or standing poses. 

The “letters to graduates” are mailed first-class 
attention and perusal on the part 
of the youthful reader. And with each letter is ad 
self-addressed ‘‘postage-paid by 
card requesting an early appointment at a time con 
venient to the graduate. 

Another is trying a business-stimu 
lating promotional gesture involving those grade and 
junior high school who moved up the line 
a grade or so in the proper 


young people below the 


to insure careful 


dressed a recipient” 


studio owner 


students 
scholastic direction. All 
rank of high school senior 
are ‘saluted’ with a unique newspaper advertisement 
reminding parents of the community that this photo 
grapher will take orders for studio sittings, and will 
award a special discount from his standard prices to 


those youngsters whose report cards are “honor stud 
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IF YOUR PHOTOGRAPHS ARE 
NOT Lecoming to you 
YOU sHouD 4°. Caming-to-us 
for fine CAMERA PORTRAITS 


J.R.METCALF i's 


PHONE 1280 -HBG. iLL. 


Your SATISFACTION /s 
our reputation fer fine 


OS 
JR.METCALF ssn. 


18S. MILL 
PHONE 1260 -HBG. iLL 


opeRN- UNUgy, 
camel m : AL. 
elite Me eelase Ti ate § you’ 


J.h2. Me TCALF- 


VME AMA 


“RESIDENTIAL STUDIO. 16 S- MILL ST. MARRISBUIM>, 11. 


Play Safe 


Dont risk strong raw light on yeur childs eyes 


J. R.Metcalf “SyUsTs* 
Use safe. soft. Speed Lites 
Phone 1280 Hbg. - 18 S. Mill St. 


Camera Studies 
With that Elusive Element 
PERSONAL CHARM 


Smart - Modern —Unusual 
TRMETCALF "RF zuSS%* 


THE NAME remember 


A Charm Study For Fine CAMERA PORTRAITS 


By J.R. Metcalf 
Portrait Photoqrapher 
Wall pub you right with the important perty 
Dhone 1280 Hhg - 18 S. Mill St. 


Breath Taking Color 


Creating and Idealizing Lifes Warm 
COLORS —IN PERSONALIZED 


PORTRAITS BY J. RMEICALF 


You at your loveliest-- and doubly nice 


JR-METCALF is sane 


Phone 1280 


Child Photography 


Not 


Modern, Safe, Soft, Speed 
Always Easy Parking 
J.R.Metcalf "s¥8ure** 

Phone 1280 Hbg.-18 S. Mill St. 


IN COLOR - STUDIO 16 S MILL 


DONT MISS a¥t*se 


Your Baby is Changing Daily 
JRMETCALF photographs little 
folks with Safe -Soft-Lites at his 


RESIDENTIAL STUDIO 18 3: Mill 


Dont Risk Strong 
Raw lights on tender baby 
eyes JRMETCALF uses 


Safe Soft Speed Lites 
Rested Studio 18S Mill: Phone 1280 


See Mr. Metcalf’s brief article opposite 





ent’ in nature, or the equivalent. 

This same photographer realizes that many child 
ren will be “packed off to camp” or to relatives for 
the approaching summer siesta. He sponsors an annual 
newspaper advertisement which lists all local camps 
operated by such groups as the Y.M.C.A., Y.W.C.A., 
Boy and Girl Scouts and others. This directory includes 
the date each camp opens and closes, fees, and 
the individual or group to contact for further data 
on an especial camp or lodge. 

In this connection he announces that his “Young 
Vacationers Week” will be scheduled for the final 
week in June. During this week all boys and girls 
shortly to depart on summer jaunts will be given 
preference in the way of appointments. 

Still another photographer has a summertime tie-in 
with a drive-in theatre. He is “on tap’ at the drive-in 
several evenings weekly for an hour or so prior to 
actual commencing of the performance. Families stand 
outside their automobile for informal group photo 
graphs. Slides flashed on the theatre screen urge 
motorists to come early and have their pictures taken. 
Regular charges are made, and proofs are available 
at the studio a little later on. In this fashion an entire 
family group from Junior to Grandmother can be 
photographed and the studio owner not only reaches 
many prospects who might not otherwise visit his 
studio but who, normally, would be easy prey for the 
first itinerant to visit his town. 

Then there’s the studio owner who, like the one 
just mentioned, is equally unwilling to sit idly in his 
reception room waiting for business, and who con 


‘ 


centrates on the ‘motel’ and trailer camp trade to 
an appreciable extent. He distributes cards to be 
handed out by motel operatives to all guests upon 
their arrival. The card suggests that a “photograph” 
is an excellent souvenir, and adds that the photo 
grapher will be only too happy to come out and take 
a “motel photo’ any evening during the week at the 
motel cabin. 

Proofs are ready the following day and can be 
mailed ahead to any desired destination or to the 
home address where they can be examined, a selection 
made, and an order placed through the mail. A sub 
stantial deposit is required to cover mailing charges 


and proof preparation. 

Incidentally, this photographer also gets out a 
series of postcards, showing interiors of cabins, child 
ren’s play facilities, the motel camp as a whole, and 
other sections of the motel including the parking lot 
This series of half a dozen photographic postcards is 
distributed by the motel owner to customers as a 
souvenir of the motel itself. 

Perhaps one of the most satisfactory promotional 
endeavors experienced by a professional photographer 
has to do with the tendency of quests to drop in 
during the good old summertime. This photographer 
offers to take family and individual portraits in June 
and mid-July at traditional prices. But vouchers are 
presented to all customers allowing them to bring 
their guest or guests in for a sitting at any time 
during the summer season ahead. The voucher reduces 
the cost of portraits of the guest or guests by 10% 
Aunts, uncles, mothers-in-law, many will have their 
pictures taken so they may leave one with those whom 
they are visiting and take the remainder home with 
them as a memento of their enjoyable stay in the 
community. To women especially, a bargain is always 


an inducement. 


And at least one commercial photographer pre 
pares a “Local World of Sports’’ newsreel every week 
of the summer. This is a 15-minute affair consisting of 
close-up shots of “hot rod” races, swimming meets, 
rodeos, baseball games, tennis and golf matches, any 
thing occurring locally or in suburban circles 

This newsreel is shown at a number of local 
neighborhood theatres whose owners “chip in” to 
cover the cost. It is circulated among theatres in 
smaller communities over a 60-mile range in all 
directions of the compass. 

At the tail end of this newsreel is the reminder 
that anyone in the audience who wishes “‘stills’’ of 
events shown in the newsreel may have them by 
contacting the photographer. 

So here then are at least a few suggestions to 
try during the period of the year when Old Sol shines 
down in deadly earnest, and when the majority of 
community citizens are definitely not photograph 
minded 


“RUN-OF-MINE” COMMERCIAL JOBS 


By Shep Shepherd 


“WE NEED A SHOT of some bottles packed in ice, 
can we have it tomorrow?” 

“Our catalogue goes to press Monday and we've 
one new item we want included. Can you give us 


pictures in time?” 
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“Those little figures are to go on charm bracelets. 
They are only half an inch high and we need an 
11x14 glossy full of detail. Can you do it?” 

“We want to show the canvas straps on these 
shoes, also the thickness of the soles and the construc 








CLOGMATE SHOWER SHOES 
A SAPEGUARD FOR YOUR FEET 
ESPECIALLY SUITABLE FOR 








SHEP SHEPHERD 


The bottles at left were borrowed and the ice cost 60c; two 500-watt spots, opposing each other, did 
a neat lighting job. The shoe assignment had to meet four requirements: to show the canvas straps 
thickness of the soles, their construction, and the box 


tion on the bottom of the soles. We want the box in important always to turn out the best work of which 
the picture too. Can you get all that in one shot? you are capable, any one of thos mall concerns may 
Those are samples of requests that came over my be a nation-wide industry tomorrow. Many of them 


phone in one day. Each of the above pictures was to succeed and grow and there is always the possibility 


be published in a catalogue or advertising booklet or that the photographer who helped ease the growing 


pamphlet. | call it “catalogue photography.” Actually Pains will grow with them 


it's a phase of advertising illustration with one impor Since there is no falling back on the airbrush 


tant difference. No layout man works with you. There or touch-up artist it becomes necessary to get repro 


are no blueprints or sketches to work from. The whole duceable quality in the original effort 


thing is laid in your lap and you must start from Quite often it would be possible, if time and 


scratch. You are the sole creator of the final result cost permitted, to turn out better results. Your respon 


Usually such assignments come from small or newly sibility is to produce the best possible print in the 


formed companies which do not have a plush advertis time allowed and within the limits of a fixed cost 


ing budget to work with. Cost is an important factor in You will sometimes be surprised at what you can do 


their operation. In most cases it is up to you to Nn short notice with limited facilities 
produce a print that will reproduce well without art In the case of the bottles in cracked ice men 
work or airbrushing. tioned at the beginning | already had an agreement 

Let it be understood at once assignments should with this company to deliver prints at a fixed price 


not be taken lightly. Aside from the fact that it is plus the cost of any props or aids | found it necessary 


The chair, of light unfinished wood, was shot against a black background and the delivered prints were 
sepia toned. The original of the bunny was a '/2” high model, undetailed. The finished print was an 
11x14 glossy. Important features of the pitcher were the lion handle and the likeness of King Edward 
Vill, now the Duke of Windsor 


SHEP SHEPHERD 





SHEP SHEPHERD 


Cross lighting is best for rendering texture as in the picture at left. As for the photograph of the gun 
and scope, after normal exposure in printing the bright polished fitting between the two was printed 
down by using a #1 Varigam filter, which did not affect the first exposure 


to obtain. The call for this picture came in at about 


10 o'clock in the morning. From a nearby market | 
an assortment of soft drinks. 
At the corner drugstore | made arrangements for the 


man who delivered crushed ice to their 


borrowed, not bought, 


fountain to 
stop at my studio. In the interim | arranged a piece 
of canvas on my posing platform on which to make 
the layout, made a few sketches of 


rapid possible 


compositions, lights in the 


selected one and placed 
proper positions in readiness. 

Knowing the ice would start to melt instantly under 
the hot lights | had everything in readiness even to 
camera and lighting by the time the ice was delivered. 
Immediately upon its delivery | spread it on the 
placed the bottles according 


sketch, snapped on a single # 


canvas, to my previous 
photoflood by which 
| focused and composed, then turned on two 500-watt 
spots and made the first planned exposure. After that 
one shot was made | was able to proceed more leis 


urely, working out new compositions and experimenting 


with lighting effects, until the melting ice had lost 
its crispness. As it turned out the first shot, in which 
the two 500-watt 
of the each other, was the 
one we used. Cost to the client was our standard price 
plus 60c for the ice 


the matter of 


spots were placed on either side 


subject matter opposing 
Since this particular client left 
extra costs to my discretion, 
pleased, not only with the picture, but with my hand- 


ling of the assignment. In such circumstances it isn’t 


he was 


likely that you would lose that account to competition. 

The matter of the half-inch-high figure of Bugs 
Bunny presented a special problem. This client was a 
well-established concern able and willing to 
money for airbrushing, but they didn’t 
get an 11x14 print from such a tiny figure. Actually 


spend 
know how to 


the matter is rather simple provided the proper equip 
ment is available. In this case | used an old Premo 
view camera having a bellows draw of 36”. The 5x7 
back was reduced to 4x5. | equipped this 20-year-old 


camera with a 5” lens using a long cable release. The 


Instructions for the case at left were to show its height, width and depth, as well as handles and clasps 
The center print, rejected by Mr. Shepherd, was accepted by the customer who liked the leaning effect 
of the boxes in the background. For the print at right the whole idea was to show the worm-eaten 
effect, so a strong backlight was used to give emphatic separation from the background 


SHEP SHEPHERD 








small subject was placed upright on a piece of putty 
and lighted with two spots, one from either 
45°. With the shutter 
full aperture | 


side at 
time and the lens at 
the bellows to its full 36° 
and locked it in position. Then by slowly moving the 
tripod back and forth | found the point of focus. At 
this point the 
subject and the 


open on 
extended 


lens was but a few inches from the 


subject image filled the 4x5 ground 
glass! It was necessary to stop down to F/32 for over 
all sharpness and the extreme bellows draw called for 
an increase in exposure of several times normal. With 
cut bothering to determine the correct exposure by 
existing mathematical formula we made four negatives, 
doubling the exposure on each succeeding one. From 
the second negative (which proved to be the best) 
we made the required 11x14 print. This was delivered 
to the airbrush artist who performed his usual magic 
upon it. It was then placed on the copy board, copied 
on 4x5 film and a new and final 11x14 print delivered 
to the customer. 

My pet peeve is mechanical gadgets having dials. 
The gadgets or instruments themselves are usually black 
while the dials are almost sure to be dead white with 
black numerals. This is more than a problem in extreme 
contrasts due to the fact that the black numerals on 
the white dials must be readable. | usually solve this 
problem on the enlarger by using Varigam paper. It 
can be done, of course, by printing for proper con- 
trast in the the dial 
a dirty white 
appeararice of the dial. | have found that by using a 


subject itself and burning-in 


area. Hawever this often results in 
#7 printing filter on Varigam paper the dark areas 
will be Then by switching to 
the #3 or #4 printing filter | can bring in the dial 


disturbing the 


satisfactorily rendered. 


as desired without previous over-all 
exposure. 

In general the following rules will apply in the 
with that 


is important to the picture cross lighting will give best 


matter of lighting: subjects having texture 
results. Leather, canvas, woven or knitted goods, crinkle 
finishes and rough wood surfaces are subjects that fall 
with dull 


fairly flat 


into this category. Smooth surface objects 
handled with 


lighting. Subjects having a glossy or shiny surface with 


finish can usually be best 
high reflective power are most troublesome. They are 
best controlled by means of indirect lighting. For in 
direct the 
reflectors 


stance, in photographing 
light photofloods 
made of dull silver leaf, and thence onto the subject 
No direct light photofloods is 
fall on the subject. 


spun aluminum | 


from soft onto very soft 


from the allowed to 
Each assignment is a problem in itself. It is highly 
that a 
ing be available. Also a variety of lighting arrange 


important camera having ground-glass focus 
mean that the 
lighting equip 
of ordinary house lights, 


ments should be at hand. This doesn’t 
studio must be filled with expensive 


ment. An assortment some 
photofloods, two or three inexpensive spots and several 
fulfill 


with a 


efficient reflectors will most needs. I've used 


daylight from a window, reflector to fill in 


the shadow side, on occasions when a method of 


needed. | 


using only 


very soft lighting was copy oil paintings 


outdoors in the shade, skylight, to avoid 


minute reflections from the oil surface. 


Imagination plays an important type 


of photography. Never be satisfied with one shot even 


part in this 


when the client has specified the angle or view to be 
little 
extra picture or two for him to see. Even if he rejects 
them he will 
ball and he'll 


is the fact that you learn something new from every 


used. Always do a experimenting and have an 


know that you have something on the 


be back again. Of greater importance 


bit of experimenting you do and the things you learn 


on an assignment today may be the answer you'll 


need tomorrow. 





The Idea Exchange 


(Continued from page 24) 


“EXTENDERS” FOR Oll COLORING 
CORRECTING A PREVIOUS ITEM 


Some months ago a colorist suggested the substitution 


of “Vaseline’’ or petroleum jelly for the customary 
extenders when coloring prints with photo-oil colors. We 
now learn to our that this would be a serious 
these products 
properties and, when mixed with 


their 


regret 


error inasmuch as have no drying 


colors, may prevent 


drying entirely. In other words, use whatever 


extender the manufacturer colors 


and don’t attempt to save a few pennies by substituting 


SAVING HYPO STORAGE SPACE 
BY KENT BELLAH, SAINT JO, TEXAS 


recommends for his 


Because our storage space is limited we have found 
it handy to cut one hypo drum down to half-size when 
we have half-emptied it. This eliminates dipping way 
down into the drum and at the same time, the way 
we use it, warns us when we should order another. We 
keep the half-drum on top of a full one and when 
the half-drum is finished, put the full one on top of it. 
When that’s half gone we know it's time to re-order 
but we never have to find 


space for an additional 


full drum. 
DO PRINTS SLIP ON YOUR TRIMMER? 
BY LEROY HEBERT, ARLINGTON, MASS. 


table. of 
print 


The smooth surface of the a print trimmer 


will frequently cause a to move or “creep” 
during the trimming action, resulting in edges that are 
not parallel. This is especially true when the blade is 
to dull. | problem by glueing 


a 1%)" strip of abrasive paper (Aluminum Oxide #1 


beginning solved this 
or #0 grit) along the entire length of the right hand 
side of the This 


prints firmly so there is no movement at the moment 


or cutting trimmer strip grips the 


of cutting 


ae 
2 
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RESTORING FADED PHOTOGRAPHS 
BY KENT BELLAH, SAINT JO, TEXAS 


We all know that if traces of fixing chemicals are 


left in a print, they will cause it to fade. Perhaps not 
all readers that faded for 


restored. Make up this 


realize prints which have 


this reason can be formula 


water 32 

acid 
Add B to A and bleach the 
print for five minutes in the solution. Remove the brown 
stain which will result with a 1% 


A) potassium permanganate 
table salt 2% 


water 


75 grains, 


ounces; B) ounces, sulphuric 


ounce, 32 ounces. 


solution of sodium 
bisulphite. Rinse and develop in a D-72 type developer 
in daylight. Handle the 
Wash 


have 


print carefully as it will 
then 


prints 


become soft carefully and dry; make a 


copy. We with this 


restored dozens of 


method and it worked with all but 
a very old print which was 
(May we add that restoration of an old 
print is attempted, the very best possible copy should 
be made first, as a matter of safety. — Ed 


EMERGENCY DEVELOPMENT 
BY ALBERT KOCHER, SPARTA, ILL. 


In most studios an adjustable 35mm to 616 size spiral 
daylight tank is kept on the shelf for developing 35mm 
film when brought in by the occasional This 
same tank can be sct to take as many as four sheets 
of 2%x3%, cut 
thing else is in use and it become necessary to process 
hurry-up negatives for 


that 
coming apart all 


one, being 
over 


whenever 


customer. 


film with ease at times when every 


cuts. The small tank uses 


14 ounces of solution and loads rapidly 


only 





MAKING OURSELVES ACCEPTABLE 





VI—YOUR DELIVERY VEHICLES AND THEIR DRIVERS 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


THE MEN WHO drive 


cycles, or 


your delivery cars or 
and the 


business to 


motor 


any official company car, vehicles 


themselves represent your the public just 


as surely and just as significantly as do your 
though this means 
of creating an impression is much less direct than the 


other 


sales 


force and your advertising, even 


two forces. 


Delivery men, or service men, and the 


a good 


vehicles 
they drive can make either 
the public or a bad 


position in the 


impression on 
impression. They occupy an 


extremely strategic business picture, 


from where they exert a tremendous influence on the 
effectiveness of the direct advertising dollars you spend 
and on the other phases of your business which tend 
to build public acceptance. 


There is prestige to be gained for your business 


in pleasant, courteous drivers, uniformed or neatly 


dressed, and in vehicles in 


good repair, freshly 
painted, neatly lettered. Every man and every vehicle 
is an advertisement for you good or bad. Men and 
vehicles can build prestige, good will and acceptability 
or they can destroy reputation, create ill will and 
sales resistance. 
The National Coal Association, 


through its local 


Coal Heating Service groups all over the country, 


provides an excellent case in point. Coal men face a 
tremendous task nowadays in meeting the competition 
of piped fuels. Those who deal in gas and oil make 
a point of the cleanliness of these fuels for domesfic 
use. Coal men recognize this point. So they stress the 
need for keeping coal hauling equipment in top 
condition. They urge that trucks be kept freshly painted 


and washed. They urge the drivers to be in uniform 
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and spic and 
shabby, dirty 


at which their 


span from head to toe. 
truck 


competitors 


They know a 


coal emphasizes the very point 


are hammering constantly. 
And what about the psychology of association? 
coal dirty, if the 
dirty, doesn’t it 


the product 


lf a 


truck is driver of a coal truck is 


make you that 


is dirty? 


inclined to conclude 


Every business builds character over the years. 


When painting your service cars, consider the charac 


ter of your business. Paint and letter them in the 


character of the business. Colors and lettering for a 


florist’s delivery car 


pletely different 


obviously would be 

than the 

lettering for a coal truck, for example. 
The manner 


in a com 


character and the 


colors 
in which delivery vehicles are driven 
too. Drivers 
street or highway 


is important, should be courteous on the 


just as courteous as when making 
a delivery. Your vehicles are a mobile advertisement 


for you. They make thousands of 


impressions 
day. Be sure they make good impressions. 


every 


Recently, while driving on a highway, a man pulled 
his car 


alongside a truck and called to the driver 
to stop. With car and truck pulled off to the side of 
the road, the man alighted from his car and walked 
back to address the truck driver. ‘You,’ 


the kind of driver that should be 


he said, “are 
ruled off the road. 
It is your type of road-hog and discourteous individual 
who makes highway travel dangerous and creates the 
ill will against trucks on the highways on the part of 
people generally. You are destroying my business by 
the manner in which you drive your truck on the 
highway.” 


The man was one of the Fruehauf brothers, largest 











builders of trucking equipment in the world. 


Here then we have one of the most important 


influences with which we have 
equipment on 


is concerned. 


far as 
the 
business 
people all realize how much ill will can be developed 
by their rolling There should be a 
course of inaugurated for the purpose of 
teaching drivers a proper road attitude. 

First, then, above everything else, the sales view 
point of the driver must be sharpened in order that 
his moving billboard (for that is what it is) may actual 


ly win friends and influence people. 


to deal as 


motor the highway and on city 


streets Large as well as small 


stock. special 
instruction 


When and where the driver personally contacts the 
customers, then every building force should find itself 
present dress, 
thoughtful calmness, and a kindly demeanor 
— these make for business friendships. 

Here is a 


also. Courtesy, cleanliness, decent 


manner, 
rather extreme example of how one 
business house used its fleet of trucks as a good will 
ambassador. This 
through the newspapers 
its drivers had been 


firm made _ public 
radio broadcasts 
the 


months 


announcements 
that 
lookout 


and 
instructed to be on 
for stranded motorists during the winter 


driving 


when 
conditions 
The ads 
trouble to 
that a truck or 
their aid. 
Again, this is an extreme example, but it serves 
tied 
in its men and its vehicles with its general advertising 


were made difficult by snow and 


ice. went so far as to urge motorists in 


call the offices of the firm and promised 


service car would be dispatched to 


to illustrate how one institution very definitely 


program. 


Walter Barnes 


Continued from page 36 


Studio walked away with five awards out of a possible 
While both 
Walter and Sinah are grateful for the honors bestowed 
upon them, they didn’t let them go to their head. 
Once a Walter is a 


twenty and they lost another by one point 


teacher, never a_ pundit, 
realist. One might go so far as to call him commercial 
minded. When back in the early 
‘30's, Walter quit his teaching job to go with Kodak, 


there being more money in selling film and paper than 


the depression hit 


in dispensing knowledge. Before he left that company, 
Walter the 
ironing 


was flying back and forth across country 


out highly technical problems 
From his 
Walter 


first to 


past experience, we can that 


the 


safely say 
But he is 
too much 
And a 


crank on lighting. When it comes to discussing light 


has technique at his finger tips 


say that too much technique is 


Walter is a time and temperature man. 
ing, Walter puts God on the stand to bear witness 
“Didn't You,’ says Walter in his best district attor 
and the 
earth, provide just one light and give us the sky for 


a reflector?” 


ney’s voice, “when You made the heavens 


Well, after all, what can God say? When it’s put 
to Him like this, He has no choice but to acquiesce. 

A photographer who has long since left the scene, 
once asked Walter to teach him his lighting technique 
Walter to do it. This 


passion for spotlights. He owned a dozen before he 


was glad photographer had a 
bought out a defunct studio and acquired half a dozen 
more. When he was ready to shoot, his camera room 
was lit up like the 


midway of a_ seventy-flat-car 


carnival. 

When Walter dug out an old discarded flood and 
a sheet of the photo 
grapher accused Walter of trying to pull his leg. But 
Walter could be 
light and a reflector 


white paper for a reflector, 


showed him what done with just one 


This left the photographer poised like an adagio 


dancer, who, tossed his 
to do but 


flying back out of space 


having dancing partner 


she 


foo 


far, had nothing else pose until came 


Then came the happy thought. 

“IT can do the same thing with two lights!’ 
The photographer got his two lights in 
sneaked up on his camera like a male wraith in 


the 


position 
hot 
of a 


pursuit female ghost, and 


He tried. He failed. That's the 


snapped shutter 


end of that 


In the monochrome reproductions that point up 


this little roundelay, you are not seeing Sinah at her 
best. 


As a colorist, Sinah is superb, an artist by train 


ing and natural aptitude. Long ago, Sinah passed the 
niggling stage, a degree of perfection that distinguishes 


the professional from the amateur. Coloring, speaking 


of manual manipulation, is tiresomely simple. Any 


healthy twelve-year-old child quickly learns to spread 


color with a daub of cotton wrapped around a tooth 


pick. For the discriminating there is more to coloring 


than the manual skill involved, something that can only 


be acquired one way practice 


Among artists, and people of culture, colors are 


as much a language as words. Only through accepted 
usage are we able to use words to 
The 


were aware of 


convey 
holds 
this 


thoughts 


from one mind to another same true with 


colors. if more colorists fact there 


would be fewer fresh young debutantes done in garish 


colors, fewer virile business men done in dirty brown 


and fewer strong characters rendered in colors that 


sissify. It is an understatement to that far 


should be 


say too 


many colorists sued for character assassina 


tion 


The mere fact that such colorists can pass off 


Walter 
and Sinah are not of the school that upholds those who 


such work on an unsuspecting few is no excuse 


claim the public do not recognize good work when they 
see it 
“Most 


they are 


people are not analytical,” said Walter 


“but critical.” 

Only those who can’t, say that those who can are 
wasting their time turning out creditable work! 
Nothing but 
skyrocketed 


outstanding work 
the Barnes Studio 


could have pos 


sibly into the enviable 
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JOHN BYRNES CO., inc. 
33 LYMAN STREET 


position it today. They had no established, 


prestige studio to use for a crutch; they have used no 


enjoys 
advertising other than two shots over the radio on 
two subsequent Sundays; and they do no soliciting! 

Yet, in less than a year’s time, over forty percent 
of the wedding and announcement pictures that make 
the local society pages carry the Walter Barnes credit 
line. 

All their 
seven Graflex, equipped with a homemade snoot to 
their long Beach Multi-Focal 
lighting equipment consists of one 


portrait work is done with a five by 


lens 


flood, 


accommodate focus 


Their large 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 


See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St Boston, Mass 





un BRUSHES 


Send for 
V {.) LO 0 Free 


by Y 6.00. - 
AIR BR t Ae! u1,th | Catalog 
v 


N 
= cault Lily Ls 
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Miss Van Delinda, well known Advertising 
executive says, ‘it’s a beautiful way to present 
your portraits or proofs'’. Proper presentation 
will give you added prestige and increase your 
sales. These smartly styled, DISPLAY PORT- 
FOLIOS, have space for six to twelve portraits 
or proofs. Available for dry mounting or slotted 
for inserting portraits. Write for sizes and prices. 





SPRINGFIELD, MASS. 


reflectors, and a baby spot. 
So, after going over this set-up with a fine tooth 
to one conclusion: 


comb we come 


Walter and Sinah ain‘t got nothing but talent! 


Hayman Studios 
Continued from page 39 


wanted. It 
effects on the outside of the bus 


picture they wasn't too difficult to create 


good rain windows 


by using a mixture of beer and salt and at the 
beginning the windows really looked lovely. The only 
trouble was that the fourteen photoflash lamps needed 
for each shot burned out all the nice rain by the time 
and successful — shot was secured 


had to be 


the eighteenth 


So the selected print 


PLASTIC-SEALED PHOTOS 


ADDS NEW BEAUTY AND PROTECTION 


assures lifetime 
looks expensive 
Wallet Size 


retouched anyway, 





profession 
curling 
each for 


Inexpensive service to the 
protection from wear, 
and rich, yets costs as 


(22x32) in 


soiling, 
low as 10c 
quantity 


Same Day Service 
Send for Free Samples and Price List 


Chicago Plastic-Seal Laboratory 


5129 W. FULLERTON AVE CHICAGO 39, ILL 

















—goes a long way 


— and inexpensive, too. — professional colorists say ‘‘It's 
the best medium on the market.‘’ You'll say the same — after 
you've tried Probus Print Lustre - full half pint 75c at 
your dealer 


WOLFF & DOLAN  °°°0 “AtiFornia streer 


SAN FRANCISCO 21 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing service at reasonable prices. Fine quality 
ond fest dependable service known the country over. 


Weve for QSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 

















as the reader can see by comparing the original photo 
graph with the illustration in the completed advertise 
ment, 

That was all there was to it except for one small 
item. Remember the half inch clearance which made 
it possible to drive the bus into the camera room? 
Something had happened to that by the time they 
tried te get the bus out. They got it out eventually, 
taking a little of the studio with it and leaving a bit 
of the bus as a memento for the Hayman brothers. 


Maurey L. Ashmann 
Continued from page 45 


contrast. 

If the print isn’t all it should be, we retouch 

If the job is to be tinted, colored in oils, dye 
colored we shoot our mural accordingly. 

If the location for the Mural requires certain 
mounting, we provide it and when the job goes out, 
it is right, regardless of cost of remakes, time in making 
test strips or extra handling. 

We find that while people in general like pictures, 
they love murals and so, as “custom muralists,”” we are 


rather proud craftsmen. 


CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


JERSEY CITY, N. J 





o> SALON-QUALITY 
PRINTS 











Wall Bracke 
for Extreme Rigidity 
for all Solars 


Studio Camera Bact 
for 4x5 and $x7 
Eniargers 

















DISPLAY CASES 


You get more attraction when you display your photos, etc 
in eye catching cases 
MORE ATTRACTION, MEANS MORE SALES 
For Information Write 


POBLOCKI AND SONS 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 








New Light Equalizer 
for all Solar Models 


Yes . . you get SALON 
QUALITY Prints EVERY TIME 
with the SOLAR system of 
Controlled - Light Enlargers 
Fifty-three years of BURKE & 
yf el dla Sim JAMES’ engineering and 
manufacturing skill is built 
into everyone of the eleven 
SOLAR models Priced as 
low as $66.50. See them at 
your B. & J. dealer TODAY! 








@ Adjusts instantly to hor 
cuete sttes trom izontal or vertical posi 
Robot to 4x5” tion. (Most Models 

ae) Makes enlarging easy as 
contact printing 
Convertible to View and 
Laboratory Camera 
“Dustless’’ negative car 
riers 
Lenses interchangeabk 
Precision machined 


Write for SOLAR story, plus 
pages and pages of ‘PHOTO 
TOOLS” fully-itlustrated in the 


Famous Professional Photog 
rapher’s Guide 1051-H 








Cool Seif eee ee 


Burke «James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 
32) S$. Waboth Ave. Chicago 4, Iilinois US A 
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ELIMINATE your wos WINTER WORRIES 


process with BFi No. 20 
PRINT FLATTENING SOLUTION 


Impartial, independent testing labora 
BFi No. 20 with the 


widely sold flattening 


tories, comparing 


three other most 


solutions, show 
BFi No. 20 makes prints lie really flat 
@in less 


@ at less cost (more prints per gallon) 


time 


@ and provides better gloss 
Eliminates brittleness 


even in dry winter atmosphere 


no more cracking and crazing, 


... and BFi No. 30 


HYPO NEUTRALIZER 
SAVES up to 80% 
TIME, WATER, MONEY 
in Hypo Removal Process 


Frees films and prints of fixer more 
quickly and thoroughly, with less water 

use, than anything else on the market. 

Films and prints processed with BFi No. 30 easily meet 

or exceed U. S. Bureau of Standards specifications 


for permanent record. Effective even in coldest water! 


Ask your dealer 


division of Brown-Forman Distillers Corporation, BROWN-FORMAN INDUSTRIES, Louisville, Kentucky 


for the porticuler artist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 





TOO LATE TO CLASSIFY 





POSITION 


job with a 


WANTED 


photographer 


Experienced photographer would 


who plans to sell his 
buy if 


this 


studio 


the next year with option to New 


Write H-3! 


satisfactory 


state preferred core journal 


COMMERCIAL 
black 
0.35 care this 


PHOTOGRAPHER 


white and 


experienced in all 
with 


and olor, desires position future 


journal 


ALL-AROUND 
of studio 


wanted 


Must be 


man who familiar with all 


routine 


with 


able to handie all portrait 


Send 


Kearney, 


and pinch-hit when 


Mattson’s 


camera necessary 


age and references to Studio 


Nebr 


like a 
within 


York 
2-1 


phases of 


Write 
2-1« 


phases 
printing 


qualifications, 


} 
2.9 








2 IN 


ROLLER SCREEN Bg 
With 


(seamless 


width x 96” 


cloth to 


sizes. Prices, 


Black, Gray or White 
Roller BACKGROUND 
High 
2-Portable Stands 
150”) 
Inexpensive Draw Backer 
ick. Velour, Monks « 


Samples) 


$19 
$34 


r Rey 


CAMDEN ARTCRAFT CO 


180 N. Wocker Dr., 


Chicago 6 








FINE-AND INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100° 


+ PICTURE FRAME MOULDINGS 
+ PICTURES, FRAMES, AND MIRRORS 


White for FREE Catalogs 


GEORGIA ART\ SUPPLY. COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 
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HELP WANTED 


experienced 


PORTRAIT PHOTOGRAPHER All 
photographer for 


around 
and 
colorist. Both are 
hed 
past employment record, and 
letter. L W. Naegle, Bismarck, N. D. 2-2 
WANTED: MANAGER-PHOTOGRAPHER with sales 


experience 


printing retouching camera 


work Also need an experienced receptionist 


pleasant permanent positions with a long estab! tudio 


Please give salary desired recent 


photograph in first 


and promotion 
Write B-46 


journal 2 


Excellent opportunity. Large Ohio ty 


care this 





MISCELLANEOUS 


WEDDING PICTURES 
glossy contact prints or 
Photo, 1187 Jerome Ave., 





Send 
Curio 
12-2¢ 


into 2x2 projection 
negatives Three one 
New York 52 


converted slides 


dollar 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Muison Studio, P. O 
Box 1941, Bridgeport, Conn 2-1f 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50« 
in currency, not stamps ond it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-+f 
PROCESS lé6mm, automatically Big 
profits Pay for 
itself Cinema 
Supply 


70mm _ film 
and quickly 
new markets. §.0.S 


New York 19, N.Y 1 


35mm or 
develops 

Opens 
52nd St 


Bridgamatic dries 
Reasonably priced 
Dept. PP, 602 W 
FOR SALE 


excellent, 


Hobson-Cooke lens 


Hobbs Studio 


Taylor 
$145.00 


portrait 


F/4.5 
Sanford ) 


Maine 2-1 





WRITE FOR 
PRICE LIST 
QUANTITY 
Quality Prints 
An example of our low 


prices: 


8x10 Prints IM $65.00 
500 $37.50 
100 $8.50 
Send for price list today 


MAJOR PHOTO CO. 
1210 N. Clark St., Dept. P, Chicago 10, Ill. 











h you can increase the retouch- 
retouc ' er iS ing capacity of your shop, doa 


: better, smoother retouching job 
an expert on the od Ne 


and make more satisfied “use 


tomers with the Adams Retouc 
ing Machine 
- DA M S pnreching machine 


Here are some of the features that 


nake the A Retouching Machine 
a profit-maker everywhere it used, 
* Fastest, smoothest retouching or 

etching, even for beginners it 


Oscillation confined to negative car- 
rier only 


No diffusion necessary on enlarge- 
ments 


Smooth, horizontal movement — no 
stipple 


AGAIN the famous Winona } 


School of Ret 


Adams for its 1951 classes in Kansas } 


cr 


housands of enthusiastic owners have turned retouching Order 2 abe bottle of the new 

“losses to profits — and so can you! Investigate the scr — rule 
: ispenser top... 

Adams Machine TODAY! Write for free folder. $1.93 eed. excess ie UGA 


Adams Retouching Machine Co. 22.000: | z20;mavison av 


DENVER, COLO NEW YORK, NY 


DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


EVAR VTE 


CONTACT ENLARGING 


BANQUET and SCHOOL PHOTOGRAPHERS: 


uching chooses the } 


with 


























We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK « «1. »..00. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 





“su° IDEVOLITE CORP? 
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; COPY RESTORATIONS 
Books We Think Do you turn them down because “they are 


more trouble than they are worth’’ or because 
you are too busy with your regular work? If 
You Should Have so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 


We seldom carry books in stock and advertise these chiefly Much better to accept each job, send it to us, 
as a service to our readers, especially those in the smaller add your profit, and collectl 

towns becouse those in large cities can see the books at 
their stock houses and get them more quickly than by order Write for illustrated price list 
ing from us. For this reason we sell no books on open ac 
count or C.O.D., but only if, in our considered opinion, they 


will be ao valued addition to a studio's reference library THE WALTER GAEHLER co. 


104 South State St. Syracuse 2, N. Y. 





| COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy $6.00 


] NEGATIVE AND PRINT RETOUCHING LOW-COST PHOTOMOUNTS at money saving prices. 5x7 folders, 
anne a Bohne 500 $4.80/100 ($5.60 feather-edged) tor our attractive, rich maroon 
y . 








appealing blue, white or gray. We have no distributors, sales 
} COMPOSITION IN PICTURES men or other middiemen costs you pocket these expenses 
By Ray Bethers 500 Photographers moe wide eae and reordering our 3x5 
folders @ $3.00/100 ($3.8 eather-edged) - there must be 
16MM SOUND MOTION PICTURES a reason. 2x3 tolders, F.O.B. here @ $2.25/100. Write for 
By William H Offenhauser, Jr price list and free samples. 1,000 rates lower and our discounts 
FEININGER ON PHOTOGRAPHY are from 2 to 10, making your net cost rock bottom. Buy 
ae 5 factory direct from Penn Photomounts, Glenolden, Pa. 1-3c 

By Andreas Feininger 


SCHOOL PHOTOGRAPHERS PAL PICTURES (Trade Mark) 
4 ADVANCED PHOTOGRAPHY (senior class 22x32 prints on dull double weight paper) made 
By Andreas Feininger trom either your original half-5x7 negatives or from a glossy 


WHAT’'S WRONG WITH THIS PICTURE? print which you supply us, $3.50 per hundred. If we make a 
By Charles Abel copy add 50c for that. Pal Pictures make it easier to get school 


contracts. Write us your requirements today! Kehres Studio, 2112 
| CHILD PHOTOGRAPHY Lee Rd., Cleveland 18, Ohio 1-2 


By Josef Schneider CAMERA BARGAIN. Eastman 2D 8x10; 8x10 and 5x7, 5x7 
FRED ARCHER ON PORTRAITURE sliding back, case, five 8x10 holders, 13” F/6.8 Wollensak 
triple convertible, 15 Spencer Portland F/5.6 diffusion lens; 

By Fred Archer complete, excellent condition $165.00 Ww G Cavannaugh 
PROFESSIONAL PORTRAIT LIGHTINGS Photo Shop, 421 Brevard Ave Cocoa, Fla 2-1 
By Charles Abel FOR SALE: Automatic printer, Eastman IV Model C, complete 
CHILDREN BEFORE MY CAMERA with Fotopak roll head and deckel-edge cut-off. Will print 
By Adolf Morath 35mm through 116 on 342" roll paper. $1,500.00; guaranteed 
A-1 condition. Roll head used only one season. Smith's Camera 

PICTORIAL LIGHTING Shop, 21 N. 3rd St Clearfield, Pa 2-1 
By William Mortensen FOR SALE: Big Bertha with 40” B.&L., $635.00; 5x12 Korona, 
PHOTOGRAPHING PEOPLE no lens, holders, case, $50.00; F/8 aerial camera 5x7, 15” 
By Hugo van Wadenoyen Wollensak, use roll or Graflex magazine, $160.00; Johnson 
| OUTDOOR PORTRAITURE Kompact Ventlite, $25.00; Eastman 5x7 72 view, 4x5 back 


also, $40.00. All good equipment. Write for detail The Ross 
By William Mortensen Hall Studio, Sandpoint, Idaho 2-1 


THE MODEL WANTED: 5x7 Deardorff in good condition. Marion Rife, 7827 
By William Mortensen Harrington Ave., Dayton 5, Ohio 2-1 
FLASH IN MODERN PHOTOGRAPHY WANTED: TO buy small portrait and commercial studio. Prefer 
By William Mortensen southern United States Write F-63 care this journal 2-1 
WANTED 8x10 Commercial Deardorff, Korona or Eastman 
ee eemerypne OF POSING metal. Sell Medalist 11. Gragg‘s Studio, Black Mountain, N. C 
y Shepar eyer . 
| CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 


’ a“ 
| COMMERCIAL PHOTOGRAPHIC * Fy i says: 
LIGHTINGS, By Charles Abel § xf 
HOW TO TAKE INDUSTRIAL When it comes to mounts— 


PHOTOGRAPHS, By Zielke & Beezley Chilcote begins where the others 


LIGHTING FOR PHOTOGRAPHY leave off. Every Chilcote product 


is a silent salesman, Modern 
By Walter Nurnberg designs and finishes win instant 


CORRECTIVE PHOTOGRAPHY admiration. For folders, easels 

. mats and portrait frames choose 
By Lewis L. Kellsey Chilcote... the preference of vet 
eran photographers 


Are you receiving our new publica 


(In Ohio, add 3% for state sales tax.) tion, “MOUNTING SALES"? You'll 


enjoy it. Write for @ copy todoy 


Charles Abel Incorporated The CHILCOTE CO. 


519 Caxton Building Cleveland 15, Ohio 2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 








Organizations 


Dates 


City 


Headquarters 
Hotel 


For Information 
Write 





Ohio Prof. 
Photog. Assn. 


Columbus 


Deshler- 
Wallick 


James R. Israel, Sec., 
9 W. High St., 
Mount Vernon 





Southeastern 
Photog. Assn. 


Atlanta, Ga. 


Ansley 


Don Barber, Sec., 
599 N. Main St., 
Hendersonville, N. C. 





Photog. Assn. of 
Michigan 


Lansing 


Olds 


Frank LeClear, Sec-Treas., 
508 Hollister Bldg., Lansing 





Kentucky Prof. 
Photog. Assn. 


Louisville 


Kentucky 


Billy Davis, See., c/o 
“Courier-Journal,” Louisville 





Photog. Assn. of 
New Mexico 


Albuquerque 


Franciscan 


Don Johnson, Sec., 
215 Broadway, Silver City 





Missouri Photog. 
Assn. 


Kansas City 


Continental 


Frank E. Gress, Sec., 
216 W. Park St., Brookfield 





Indiana Assn. of 
Photogs. 


French Lick 


French Lick 


W. M. Krider, Sec., 
401 Walnut St., 
Lawrenceburg 





North Carolina 
Photog. Assn. 


April 


High Point 


Sheraton 


F. Leon Joyner, Sec., 
Box 109, Henderson 





Southwestern 
Photog. Assn. 


Apr. 


Fort Worth 


Moreland Herring, Sec., 
417 W. Main St., 
Waxahachie, Texas 





Prof. Photog. Assn. 
of Kansas 


April 


Wichita 


Broadview 


Jerry Rogers, Sec., 
1420 E. 2nd St., Wichita 





Prof. Photog. Assn. 
of Pennsylvania 


Apr. 


Harrisburg 


Penn-Harris 


F. A. Gradler, Ex. Sec., 701 
Main St., Mount Pleasant 





Prof. Photogs. 
of lowa 


May 


Des Moines 


Savery 


Harry A. Hollett, Sec., 
626 Sycamore Ave., Waterloo 





Maine Prof. 
Photog. Assn. 


Portland 


Fastland 


Miss Adelaide Anderson, Sec., 
Dora Clark Tash Studio, 
Lewiston 





Florida Photog. 
Assn. 


Tampa 


Tampa 
Terrace 


Richard Phillips, See., 1107 
S. Florida Ave., Lakeland 





Illinois 
Photog. Assn. 


Peoria 


Pere 
Marquette 


G. H. Pilon, Sec., 
208 N. Neil St., Champaign 





Tennessee Prof. 
Photog. Assn. 


Knoxville 


Andrew 
Johnson 


D. E. Dickerson, Sec., 
Box 300, Shelbyville 





Prof. Photog. Assn. 
of California 


Long Beach 


Wilton 


Nan Wallace. Sec., 
6114 Medau Place, Oakland 





Photog. Assn. 
of Nebraska 


Omaha 


Paxton 


Carl E. Landgren, Sec., 
1009 B St., Schuyler 





Rocky Mountain 
Prof. Photog. Assn. 


Denver 


Albany 


Lerwell Lucas, Sec., 2917 
Holly St., Denver, Colo. 





Photog. Assn. 
of New England 


Swampscott 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass 
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Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as o service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay $5.75 
|) THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 3.00 
PAINTING WITH LIGHT 
By John Alton 
|] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 
By Fred Bond 
] “STROBE” — THE LIVELY LIGHT 
By Howard Luray 
[_) PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
| PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J. Knaus 
PICTURE FRAMING 
By Edward Landon 
| DEVELOPING 
By C. 1. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
| PHOTO OIL COLORING 
By Lucille Robertson Marshall 
| LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
| KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
| TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for stote sales tox.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 








PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST, CHICAGG.ILL. 





BIG SALE Real bargains. All goods sent on 15 day trial, 
money refunded if not satisfactory 62" Schneider Angulon 
in’ barrel, F/6.8, $40.00; 5'2” Schneider Xenar F/6.3 in 
Compur shutter, $30.00; 6” Corl Zeiss Tessar F/4.5 in barrel 
$40.00; 8%” Schneider Xenar in Compound shutter, F/4.5 
$80.00; 8%" Hugo Meyer double anastigmat F/4 in Compound 
shutter $115.00; 8% Cari Zeiss Protar wide angle F/18 
Ser. V, $40.00; 10%” Bausch & Lomb Zeiss Protar Ser it 
F/12.5, single element, $40.00; 11” Steinheil F/8 in barrel, 
$25.00; 11” Hugo Meyer Aristostigmat F/4 in barrel, $80.00; 
12” Goerz Dagor F/6.8 in barrel, new $195.00 12 Ilex 
Paragon F/4.5, new, in barrel, $150.00; 12” Ilex Paragon 
F/4.5 in Universal shutter, diffusion device, $125.00; 12” Carl 
Zeiss Tessar F/4.5 in barrel, like new, $135.00; 12” Schneider 
Xenar F/4.5 in barrel, $110.00; 16% Goerz Berlin Hypar F/4.5 
in barrel, $175.00; 10” Bausch & Lomb IC Tessar F/4.5 coated 
n barrel, new, $135.00; 10” Ilex Paragon F/4.5 in barrel 
new, $105.00; 10%” Turner Reich F/6.8, new, in Synchro 
shutter, $155.00; 12” Turner Reich F/6.8 in Acme shutter 
new, $160.00; 12” Bausch & Lomb Protar in shutter, combina 
tions 19%" and 2342", $180.00; 16” Dalimeyer 3A, Water 
house stops, F/4, $60.00; 18” Dalimeyer Stigmatic, convertible, 
F/6, Waterhouse stops, $100.00; 28” Carl Zeiss Tessar F/5 in 
barrel, $275.00; 8%" Goerz Dagor F/6.8 in barrel, $85.00; 
12” Goerz Dagor in Compound shutter, F/6.8, $160.00. Hun 
dreds more. State requirements. Send for new list of lenses 
Fifty years without a displeased customer. Joseph Smith, 735 
Fulton St., Brooklyn 17, N. Y 2-1 





STUDIOS FOR SALE 


STUDIO, GOOD INCOME for man and wife, can buy from 
the earnings on easy monthly terms Illness Fast growing 
section. Dean, Box 434, Encinitas, Calif BS 
PORTRAIT, COMMERCIAL studio, same location sixteen years, 
downtown first floor, immediate possession with existing 
contracts, steady going business, excellent opportunity H i 
Keller, 164 Division St., Elgin, ttl 2-1« 


2 





FOR SALE: Must sacrifice equipment and furnishings modern 
studio. Inventory upon request. Best offer will be accepted 
Lloyd Birge, Booneville, Mo 2-1\« 


Making Senior Class Portraits? 


You Can Double Your Profits with 


REMEMBRANCE PHOTOS 


Once kids start exchanging pocket-size prints of their senior 
pictures, you'll have a bonanza on your hands! And no work 

just send us a 2'2"x3'2" negative and we'll make them 
for you, in lots of 20 prints or more of each subject, at only 
3%c each. If you prefer, we'll make the negative at 50 
additional. Minimum order, 100 prints. We'll send you samples 
you can show — from then on the extra profit will come easy! 


KIER PHOTO SERVICE 


1265 W. 2nd St. Cleveland 13, Ohio 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 


1091-3-5 South 
Main Street; 52 East Mill Street. 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street. 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street 
AUSTIN 21, 





TEXAS—Capital Photo Supplies, 2428 Guadalup 


NASHVILLE 3, TENN.—Geo. 


C. Dury Company, 
Street. 


420 Union 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern “Aver 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
_ Street. 


BROOKLYN, | N. ) Y.—Joseph ‘Smith, , 735 Fulton Street. 











BUFFALO 3,.N. Yd. F. Adams Co., Inc., 529 ‘Main Street. 

CHICAGO 2, iLL. —Eastman Kodak Stores Co., 133 North Wa 
bash Avenue. 

CHICAGO, 
Street. 

CHICAGO 6, 
Street. 

CINCINNATI, 
Street. 


ILL.—Mid-West Photo Supply Co., 27 East Adams 


iLL. —Norman- Willets Co. , 316 West Washington 


OHi|O—Eastman Kodak Stores, inc., 27 West 4th 


DALLAS, “TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. ire: nie 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 
: fornia Street. - 
INDIANAPOLIS 9, 
Capito! Avenue. 


KANSAS CITY, MO.— —Eastman Kodak Stores, Inc., ‘ 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 
South Court Avenue 

MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 
Milwaukee Street. 





1635 Cali- 


IND.—The H. Lieber Company, 440 N. 


“123-125 





745 North 


NEW ORLEANS 9, 

: Street. 

NEW YORK 17, N. Y 
1 East 43rd Street 


NEW YORK 10, N. ¥.—Medo Photo Supply Corporation, 902 
910 Broadway. 


NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street yet (Off Fifth Avenue), New York 18, N. 

NEW YORK CiTy— —George “Murphy, Inc. , 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
_nut Street. 

PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. 

PITTSBURGH 22, PA —Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 2, MO.- —W. Schiller & Co., Inc., 1101 Clark Ave 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E 


SAN FRANCISCO, “CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 
SEATTLE, 
Avenue. 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


Grand Central Camera Exchange, Inc., 


WASH.—Eostman Kodak Stores, Inc., 1319 Fourth 


SYRACUSE 2, N. Y.—Francis Hendricks Ca: Inc., 339 South 
Warren Street. 


TOLEDO, _ OH1IO— George |. 


WASHINGTON 1, D. C.—Fuller & d‘Albert, Inc., 815 Tenth 
Street, _North _West. 


Kohne, “Inc., 602 Summit Street 


WICHITA, KANS.—Lawrence ‘Photo Seah, Inc., 409-411 West 
_Dougios. _ 

WASHINGTON 4, D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 








PORTRAIT STUDIO 
large 


long established, doing high quality work 
active negative file. Excellent finishing plant. $3,000.00 
cash and Coulter Studio, 41 Michigan N.E., Grand 
Rapids, Mich 2-1 
PORTRAIT STUDIO for sale or rent, $300.00 monthly including 
three-room furnished bungalow. $100.00 to apply on purchase 
nterest portrait 
Owner retiring after 33 years. Jean & Jeanette 

9th Ave San Francisco, Calif 2-1 


terms 


price plus Excellent equipment; excellent 


reputation 
Milo, 1377 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 
4-t+f 





4, Wl. 


RETOUCHING HIGHEST quality Three-separation, also 
black-and-white. All work guaranteed. Mrs. D. H. Gaines, 
P. O. Box 1105, Homestead, Fla 9-6c 
TRANSPARENT OIL coloring highest quality. 8x10, $1.50 
Prompt, reliable mail service. Lillian Hill, 812 Riverside Drive, 
New York 32, N. Y 2-1c 
QUALIFIED RETOUCHERS for dependable year round service 
Enterprise Retouchers, 12716 Sprecher Ave., Cleveland 11, 
Ohio 1-2¢ 


COMMERCIAL PORTRAIT negative retouching 
Best quality Q. W. Piper, 8 E. Huron St., Chicago 11, Il 1.3 
NEGATIVE RETOUCHING. Highest quality work for 
inating photographers All corrections 
Turner, 425 Central Park West, 
RETOUCHING, 


All corrections 


discrim 
prompt service Alice 
New York, N.Y 2-2¢ 
COLORING and restoration service by expert 
Shoji, 2323 N. Clifton, Chicago 14, Ill 2-1« 
PROFESSIONAL RETOUCHING 
service. 3x5, 50c; 5x7, 70 
Retoucher, 25 N. Phoenix, Tulsa 


quality 
Arthur Crowell Professional 
Okla 2-4 
RETOUCHING GUARANTEED by Baldwin's Studio. Fine grain 
50c per head. Prompt service. Box 353, Sta. A, Atlanta, Ga 
AM 2280 2-1« 


guaranteed prompt 





PORTRAIT FINISHING 


ENLARGING, COLORING 
DEVELOPING, PROOFING 
high quality finishing at 

dependable 


COPIES, 
RETOUCHING 

lowest price Fast 
Write for price list 


Colonial Portrait Service 


service 





346 Gregory Ave., Phone: OR. 3-7335, West Orange, N J 





and School Work — Send for Descriptive Literature 


MACVAN 
2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ fer Children 


MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word or number including name and address and, 
word; Minimum charge $2.00 if box number is wanted, add five words. Terms such as 5x7, 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word 
Minimum charge $3.00 DATE OF PUBLICATION: Al! advertisements received up to the 

FOR ANSWERS IN OUR CARE: Add five words plus 50¢ addi first of any month appear in the issue which goes into the 
tional for box number and forwarding inquiries. Requests for mail the 5th of the second following month 


or offers to send photographs, samples, etc., are not permitted FOR MORE DETAILED INFORMATION 


concerning our Deposit 
in box number advertisements 


System, Confidential Service, etc., write for rate card 

CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, and address correspondence, to 

HOW TO FIGURE THE COST: First two words of each adver- Charles Abel Incorporated, 519 Caxton Bldg., Cleveland 15, 
tisement are set in capitals; no other display being permitted Ohio 











RETOUCHING PORTRAIT; 30 years experience Negative 
returned insured mail Reasonable prices Ss Phillips 6112 
Kenyon Ave., Cleveland 5, Ohio 2-1c HELP WANTED 
HEAVY OIL, light it, contour tintin reasonab! yriced, & ‘ . a ‘e 

9 z o f bd a gabe if The insertion of an advertisement under Help Wanted 
experienced artist Elizabeth 1 Carver 155 West Main S . 

carries with it the obligation on the part of the employer 

Bennington, Vt 2-\« : 
to answer every response to his advertisement, if only with 
Oil COLORING, satisfaction gquarcnteed Will color trial © postcard, and to return samples of work, etc., promptly 
print free. Reasonable rates, prices sent on request. Mildred The publishers will appreciate being advised when employ 
Fair, 1841 Center St., Lebanon, Pa 2-1 ers fail to accord this courtesy to employees 
QUALITY RETOUCHING with dependable service and reasonable 
prices. George H. Klein, 52 Piquette, Detroit 2, Mich. 2-\¢ 











OIL COLORING for studios. 8x10s, 75c; 5x7 and smaller, 50 PHOTOGRAPHER for nation wide military publishing firm 
Lillian Wommer, Shakopee, Minn 2.3 Must be free to travel and own auto Selling experience 
desired. Salary plus commission, bonus and travel pay. Definite 
advancement possibilities. Send complete personal history and 
photograph to Army and Navy Publi shing Co., Box 950, Baton 
SITUATION WANTED Rouge, Lo 2-1« 
PHOTOGRAPHER, EXPERIENCED in color separation and color 
printing for pioneer color studio with nationwide business 
Fine opportunity for right man who can acquire interest in 
to answer every letter he receives in response to his adver 42-year-old business if desired. Jeffery White Studio, 243 W 
tisement for a position, if only with a postcard. The pub Congress St., Detroit 26, Mich 2.1 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 





The insertion of an advertisement under ‘Situation Wanted'’ 
carries with it the obligation on the part of the employee 


PORTRAIT PRINTER and cameraman for long established studio 
Modern equipment, good working conditions. State experience, 
age, married or single, salary, etc Send oa portrait or snap 











COLLEGE BACKGROUND, excellent photographic training, three shot of self. Samples of applicant's work would be a great 
. help. This is a steady job, with opportunities to earn extra 
years additional experience in al! photographic work. Wish to bonuses. Miller Studio, 19% W. Main St., Walla Walla, Wash 
join concern offering challenging stimulating future Write 2-1 
B-45 core this journal 2-1c 
PORTRAIT PHOTOGRAPHER, manager, with long experience in COMPETENT HOME portrait crew manager wanted. Must have 
all phases of photography A-Z, excellent background, desires organizing ability. State experience and pay expected in first 
change or partnership. Write C-79 care this journal 2-1 letter. Hammond Company, 303 North Ash, Wichita 7. Kans 
COMMERCIAL AND PORTRAIT photographer wants permanent 2-4¢ 
employment or opportunity for partnership. Excellent darkroom EXCEPTIONAL PROPOSITION for lady retoucher to operate her 
technician. Some retouching. Own equipment and car. Write own studio. Send letter stating experience, age, references, 
F-64 care this journal 2-1 etc. to Hollywood Studio, 113 E. Front St., Monroe, Mich. 2-2 


MIDG-OF 8 “\tistin’ote 





@ it dries Glossy as well as e 
Matte prints on ferrotype 
tins* without scorching. 


Two dryers in one — 
Inexpensive to operate. 
No furled edges — No 
Dries prints up to 11x14 blisters. 

size and dries them flat. Same drying time on 
Dries a full load of 56 sane aepey says. 


: Takes only 14x24" of 
8x10 or 400 3x5 in one space. 
hour, with no steady at- *Does not include tins 
tendant necessary. See Your Dealer or Write 


The cabinet is made of 20 With Regular $ * 
gauge stee! and painted a Blotter Pack 79.50 
light brown crackle finish With Delux Blotter 


®@ Simple to operate. Patented com $87.25 


Muslin Blotters 


MIDG-O CO. 8863 Avis Detroit 9, Mich. 
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BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 


— to go after more business. 
BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of one with 
America’s most beautiful baby shoe bronzing no 


oa 
inventory to carry. Cash in on big Christmas demand Tested Money Making 


FREE Miniature bronzed baby shoe gorgeously 
plated by the original BRON-SHOE Process id f Ph t h 
WRITE FOR YOURS AND FULL DETAILS TODAY eas or 0 ograp ers 
33 road § . . e 
The BRON-SHOE Co. ”'.,° “in covering all types of business promotions 


sa and sources of new accounts for both portrait 
and commercial studios: tested, workable 
STUDIOS NEED THESE! methods (all of them actually used), from 
Monkey Puppet with 5 squeakers $2.50 getting back proofs to baby contests, from 
small-town fashions, 


So here’s my newest book: 








Dog Puppet with 5 HD squeakers 2.95 candid weddings to 
Both Puppets—special price 5.00 newspaper, direct-mail and radio advertis- 
Magician’s Rabbit—‘‘Looks alive 4.95 


Dutunie (lack. Sik —sercific) 495 ing ideas, form letters and the like. Literally 
Baby Petunia (12 inches long) 2.95 a mine of ideas all integrated with a detailed 
Fur Dogs—Cats—Rabbits (dolls) 3.95 cross-referenced index so that in a moment 


Dog Puppet—Lambswool——washable 3.95 | you can put your finger on any number of 
Canary Bird (and signs) whistles 1.00 


Cocker Dog Animal—Lambswool 95 ways to tackle your immediate problem. This 
RMasicion's Hendharchict oo | is not a reprint or a rehash of the old book, 
15 BAGS of TOYS (Give-aways) .00 but all entirely new material. 


10 Key Chains in envelopes 00 


8 Balls (Assortment—all styles) 50 ORDER 
00 4 


Samples of 2 Blue Garters, etc. 
50 


Samples 30 Toys for Give-aways or 
“| Bie Now 
95 fain’ 
4 | ’ 


6 Different Noisemakers (Terrific) 
.00 


ee 


590J—5 Different Animal Toys 

3 Small Dogs—with squeakers 

2 Noisy Rubber Toys—1 Sparkler 
Telephone that dials and rings 

3 Different Rubber Balls (314 inch) 
Giant Froggy-—makes noises, etc. 

Mr. Squaker (Duck—noisy) 

Bird sings in Cage with signs 


10 Baby Rattles—Float Toys, etc. ry s 3 95 
and Hundreds of Other Sales-Building Ideas . $ s postpaid 


PHOTO MAILERS PROOF ENVELOPES ENVELOPES ( 
C Rl | 
Gikive TEmDAY OR BIO, MEW t455 Cataiaes in Ohio add c for sales tax) 


PIERCE C0 ‘We. Pay' Postage. Charles Abel Incorporated 
. 1 Nicollet Ave 


Minneapolis 9, Minn 519 Caxton Building Cleveland 15, Ohio 


614x9l, 280 Pages 
Cloth-Bound 


ee ee eee 
t 
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HOLSON accessories 


HOLSON STEREO WEDDING ALBUM—model 3D-100 


A genuine, luxurious Holson album. As the bride 
opens it, she’ll discover the magic Stereo for herself. 
Includes the exclusive Holson “Wedding White” 
self illuminated Stereo viewer. 


HOLSON CANDID-STEREO BRACKET 


One photographer, one flashbulb, one exposure — 
two pictures. Use your Speed Graphic and Stereo 
camera simultaneously. The Holson Candid-Stereo 
Bracket couples the two cameras together ingen- 
iously, eliminates the need for a second photogra- 
pher and cuts bulb costs by 50%. 


for MSMMONSAQOM profits 


G CHEST—model 30-200 


As beautiful as her wedding gown, as romantic as 
her wedding photographs. Any bride will be proud 
to display this hand finished, two-tone Ivory plastic 
chest on her living room table. Includes Holson 
“Wedding White” viewer. 


HOLSON STEREO SLIDE BINDERS 


Now you can actually mount a complete Stereo roll 
in less than 10 minutes. This is the only permanent, 
unbreakable Stereo mount that can be used in all 
standard 35mm Stereo viewers or projectors. Made 
of sturdy, heat resistant plastic. As an extra feature, 
you can have your name gold stamped on every slide. 


NEW — Holson Stereo Mounts are now available in 
lustrous White as well as the standard Black. 


You can increase your business and your profits. Write today for — 


¢ Complete FREE information about selling Stereo for weddings. 


gis: ¢ A FREE sample Holson Stereo Slide Binder. 


¢ FREE Holson catalogue of fine wedding and photographic albums. 


Holson Holson Binders, Inc. 


Binders 


762 Wythe Avenue, Brooklyn 11, N. Y. 


\ 3)» Holson products are distributed in Canada by — 
Anglophoto Lid., 167 St. Paul St. West, Montreal, P.Q. 
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Kodak Medalist Paper is 
available in five surfaces 
with up to four contrast 
grades: E White, Fine 
Grained, Lustre—DW; F 
White, Smooth, Glossy 
SW and DW; G 
Cream-White, Fine 
Grained, Lustre—-DW; J 
White, Smooth, High 
Lustre——-DW and SW; Y 
Cream-White, Silk, Lus 


Kodak e Uedalist Saprer... tre—DW. 


FOR TOP QUALITY IN EVERY PRINT 


Ask yourself what qualities you would like in a projection paper 

Do vou want sufficient speed for economical handling of volume business, 
vet not too fast for easy manipulation? 

Do you want a full range of contrast grades, all matched in speed? 

Do you want a paper which you can control sufficiently to obtain a con 
tinuous contrast range simply by varying exposure and ce velopment? 


Do vou want a paper with rich natural warm black tones... a paper with 


an excellent response to standard toners... a papel that vives you unmatched 


ease of manipulation together with a wide choice of surfaces? 
If this as the paper you have been looking for, ask your Kodak dealer for 
Kodak Medalist Paper. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 











Make Easy-to-sell Portraits 


with Kodatron Studio Speedlamps 


You have something extra to sell when you use Kodatron Studio 


Speedlamps for portraiture. 


In child portraits they let you work unworried by the twistings 
and squirmings of eager-to-be-on-the-move little bodies. You just 
watch for the expression you want, and shoot. And get it every time. 

But in adult portraiture, too, the speed of Kodatron Studio Speed- 
lamps lets you catch spontaneous, natural expressions, freeze the 
moment they are at their best. 


FEATURES 


FAST—Approximately 1/5000 second with one 
lamp. Two or three lamps, approximately 1/10,000 


second. 


COLOR BALANCE black-and- 


white films and, with Kodak Color Compensating 


Ideal for 
Filters, for color films. 


BRILLIANT — allows use of smallstops for added 
sharpness and depth 


PLEASANT FOR SITTER—Posing is under 


cool 60-watt modeling lamps. 


ECONOMICAL Maximum current consump 


tion of 500 watts used only during 10-second 
charging period. 


COMPLETE 


(with two 


Lamp Stand, consisting of Reflector 
“barn doors’) and Diffusion Screen, 
Kodatron Flashtube, Modeling Lamp, Power Unit 
with dolly and power cord, Push-Button Trip Cord, 
Photocell, Photocell Protector. Has provision for 


adding up to two more lamps. 


Price—$600.00. See your Kodak dealer. 


Price is subject to change without notice 


EASTMAN KODAK COMPANY 


Rochester 4, N. Y. 


i 


Koala 


TRADE-MARK 





